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1. IJIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUSA JUCHUIIJIMHE (MOAYJIIO),
COOTHECEHHBIE C INIAHUPYEMBIMHU PE3YJIIbTATAMU OCBOEHMUSA
OBPA3OBATEJBHOM ITPOI'PAMMBI
Henabio wu3yueHUs IUCHUIUIMHBI SBISETCSMOBBICUTh HCXOAHBIA YpOBEHb BIAJCHUS
WHOCTPAHHBIM SI3BIKOM, JIOCTHTHYTHIM Ha MpeAbIAyIlIeld CTyneHH oOpa3oBaHUS, U OBIAJETh
YpPOBHEM HMHOSI3BIYHOM KOMMYHHKAaTUBHOM KOMIIETEHIIMH, JIOCTaTOYHBIM JJIsi pPELICHUS
COLIMATbHO-KOMMYHHUKATUBHBIX 3a/1ad B PA3IMYHBIX OOJACTSIX KyIbTYpHOW U OBITOBOH cdep
NEesTeNIbHOCTH, MpU OOLIEHUU C 3apyOeKHBIMM NapTHEpPaMM, a TakkKe A JajdbHeHIero
caMoo0pa3zoBaHUsl.
3agaun:
- BOCIIUTAHUE TOJICPAHTHOCTH W YBaXKCHHUS K IYXOBHBIM IICHHOCTSM pa3HBIX CTpPaH M

HapOJIOB;

- pa3BUTHE KOTHUTHMBHBIX M HCCJIEIOBATEIILCKMX YMEHUU C HCIIOJIb30BAHHEM PECypCOB Ha

UHOCTPaHHOM SI3bIKE;

- pasBuTHe WHOOPMALIMOHHON KYIIBTYPHI;
- paciipeHe Kpyrozopa U noBbIlIeHHE 0011Iel TYMaHUTapHOU KYJIbTYPhI CTYJEHTOB;
- MOBBIIIICHUE YPOBHS YU€OHOH aBTOHOMHUH, CHOCOOHOCTH K CaMOOOPa30BaHUIO

1.1 Iliianupyembie pe3yabTaTbl 00y4eHUs TUCHUIIINHE

OcBocHHE AWCHHMIUIMHBI HANpaBlIeHO HAa (QOPMHPOBAHUE Y CTYACHTOB CIEAYIOUICH
OOLIEKYIbTYPHON KOMIIETEHIINU:

OK-5 — o0namaTh CIOCOOHOCTHIO K KOMMYHHKAIIMM B YCTHOH M HHCbMEHHOW (opmax Ha
PYCCKOM M MHOCTPAHHOM SI3bIKax Ui pEIICHUs 33/a4 MEXIMYHOCTHOTO M MEXKYJIbTYpHOTO
B3aMMOJICUCTBUS.
OIIK-9 - crmocoOHOCTBIO OCYIIECTBISATH JIeJIOBOe oOOmeHrne (IMyOJUYHbIE BBICTYIICHUS,
MIEPETOBOPHI, IPOBEACHIE COBEIIAHUM, AETOBAs MEPENUCKA, YIEKTPOHHBIE KOMMYHHUKAITUH)
1.2 Pe3ysabTaTrhl 0CBOeHUA 00pa30BaTeIbHON MPOrpaMMbl

OK-5 - o0nanaTh CIOCOOHOCTHIO K KOMMYHUKAIIUU B YCTHOW M MUCbMEHHOM (hopMax Ha
PYCCKOM M MHOCTPAHHOM SI3bIKax Ui pEIICHUs 33/1a4 MEXIMYHOCTHOTO M MEXKYJIbTYpHOTO
B3aMMOJICUCTBUS.

B pezynomame oceoenusn komnemenyuu OK-5 cmyoenm oonoicen:

3HaTrh: Oa3oBble mpaBwia (OHETUKH, TpaMMATHKU (Ha ypoBHE MOPQOJIOTHH H
CHUHTaKcuca); 6a30BbIe HOPMBI yHoTpeOIeHus 001el 1 mpodecCHOHATBHOMN JIEKCHUKH.

YMeTh: MNpOAYyNHPOBATH IUATOTHYECKYH0O ¥ MOHOJOTHYECKYID pe€4b B  paMKax
IPOrpaMMHBIX T€M M BOCIPUHUMATh €€ Ha CJIyX; COCTaBIIATh OCHOBHBIE BHJIbI PEUYEBBIX
IIPOU3BEICHUN.

BaageTb:ciiyXo-npou3HOCUTEIbHBIMU U OpQorpaduueckuMy HaBbIKAMH; JIEKCUKOW B
pamMKax TEeMAaTUKH IUCIUIUIMHBI; BCEMHU BUJAMH YTCHHS Y4eOHBIX TEKCTOB CTPAHOBEIYECKOM,
HAyYHO-TIOMYJISIPHOM ¥ MpodecCHOHAIbHOW TEMaTHKH; KOMIIEHCATOPHBIMHU  YMEHHUSIMH,
MIOMOTAIOIIMMHU TIPEOJIONIETh «COOU» B KOMMYHHUKAIUH.

OIIK-9 - cmocoOHOCTBIO OCYIIECTBISATH JIeJI0OBOe oOOmeHrne (ImyOJUYHbIE BBICTYIICHUS,
MIEPETOBOPHI, IPOBEACHIE COBEIIAHUM, AETOBAs MEPENUCKA, YIEKTPOHHBIE KOMMYHHUKAITHH)
B pezynomame oceoenusn komnemenyuu OIIK-9 cmyoenm donoicen:

3HATB: OCHOBHI JIeJIOBOE OOIIeHHEe (TTyOJIMYHbIE BHICTYIUICHUS, TIEPETOBOPHI, TIPOBEACHHE
COBEILIaHUH, J1eJ0Bas MEePENnKcKa, JeKTPOHHBIE KOMMYHHUKAIIIH).

YMeTh: OCYIIECTBIATH JEJIOBOE OOIIeHUe (TyOJMYHBIC BBICTYIUICHHS, IEPETOBOPHI,
pOBEJICHUE COBEIIAHUM, AeI0Basl MepenucKa, 3IeKTPOHHbIE KOMMYHHUKALIKN)
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BiageTs: ciocOOHOCTBIO OCYIIECTBIATH JEIOBOE OOIIeHUE (TTyOJMYHBIC BBICTYIUICHHS,
MIEPEroBOPHI, MPOBEJICHUE COBEUIAHMI, 1€JI0OBAs IEPEMUCKA, AIIEKTPOHHbIE KOMMYHUKAIUHN ).

B pezynomame uzyuenus oucyuniunol cmyoenm 00nHCeH:

3HaTh: WHOCTPAHHBIA S3BIK B 00BbEMeE, HEOOXOAWMOM JUIS TMONydeHHs] MH(OpMAIUH H3
3apyOEKHBIX HICTOYHUKOB M OOIICHHS Ha OOIIEM YPOBHE;

YMeTh:UCIOIb30BATh MOMYYCHHbIE HHOS3bIUHBIC 3HAHUS B MEXIUYHOCTHOM OOIECHUH H
poeCCHOHATLHOMN IeATETFHOCTH;

BuiaieTb:HaBBIKAMU BBIPAXKEHUS CBOMX MBICJICH U MHEHUS B MEKIMYHOCTHOM U JIETIOBOM
OOIICHNW Ha WHOCTPAHHOM SI3bIKE; HABBIKAMU W3BJCUCHHS HEOOXOAMMOH HHMOpMaIu
U30pUTHHAIBHOTO TEKCTa Ha HHOCTPAHHOM SI3bIKE IO TPOoOJIeMaM SKOHOMHKH U OU3HEca.

2. MECTO JUCIHHUAILIAHBI (MOAY.JIS) B CTPYKTYPE OGPA3OBATEJIBHON
ITPOI'PAMMBbI

Cornacao @I'OC u OIIOII no nanpasnenuto 38.03.03 Ynpasienue nepcoHaaoM npoduib
«YnpaBiaeHue nepcoHaioM opranuzanun» aucuuiimHa b1.5.01 «MHocTpaHHBIN S3BIK» BXOAUT
B 0a30By10 yacTb. B cOOTBETCTBUM ¢ yuyeOHBIM IUIAHOM HAIpPaBJIEHUs NOArOTOBKH M3ydaeTcs B
TEYEHHE YEeThIpeX ceMecTpoB. UYepe3 mpeIMETHOE COJEp)KaHWE OHA CBs3aHA C TaKUMU
JUCLUIUINHAMY, KaK: «PyCCKul A3BIK U KyJIbTypa peun», « JKOHOMHKA IPEIIPUATHI», «Teopus
OpTraHu3aIu» U JIp.

Jlis ocBOEHMsI AUCLUIUIMHBI HEOOXOAMMBI 3HaHUS, YMEHUS U KOMIIETEHIMH B 00beMeE,
npexycmorpeHHoM PI'OC OOO no uHOCTpaHHOMY s3bIKYy. OCBOEHHE NaHHOW AMCLUIIIMHBI
HEOOXOIMMO Kak IMpeJliecTByrouiee i M3ydeHus aucuuiuinHel «IIpodeccrnonanbhbiii
WHOCTPAHHBIN A3BIK».

3. OFBEM JUCHUIIJIMHBI MOAYJISA) B 3BAYUETHBIX EIUHUIAX C
YKA3ZAHUEM KOJIMYECTBA AKAJEMHUYECKHUX YACOB, BBIJ/IEJIEHHBIX
HA KOHTAKTHYIO PABOTY OBYYAIOIIUXCH C IPEITIOJABATEJIEM
(ITO BUJIAM 3AHSTHIN) 1 HA CAMOCTOSTEJBHYIO PABOTY

OBYYAIOIIUXCSA
Tabnumua
Bcero wacos

" Jl1s1 ouHO- .
O0BbeM AUCIHATIINHEI Jina ouHol 3a04YHOU Jlna 3a0um0#

bopmbl (bopMbI bopmbI

oOy4eHus oByueHHs o0yJeHus
O01mas Tpya10eMKOCTh U CHUNIIHHBI 14/504 i 14/504
(3aueTHBIX eMH/JYacoB)

KonTakTHas padora o0yuyarommxcsi ¢ npenogasaresieM (1o BUAaM y4eOHbIX 3aHATHI)
(Bcero)

AynutopHas pabora (Bcero) 216 - 52
B TOM YHUCIIE!
Jlexknuu - - -
[IpakTuueckue 3aHATHS 216 - 52

CamocrosiTesibHast padora

216 - 426
o0yuawiierocs (Bcero)

Bug npoMmexxyTouHOM arTecTanuu 3quem, - sayem (4),
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(3adeT, 3a4ET C OLCHKOM, DK3aMCH) oxzamen(36), axzamen (9),
3auem, sauem (4),
oxzamen (36) oxzamen (9)

4. COAEPKAHME JUCHUIIJIMHBI MOAYJIA), CTPYKTYPUPOBAHHOE 110
TEMAM (PA3JIEJIAM) C YKASAHUEM OTBEJAEHHOI'O HA HUX
KOJINYECTBA AKAJEMHUYECKHUX NJIM ACTPOHOMHUYECKHUX YACOB U
BUIOB YUEBHBIX 3AHSITH;

4.1 Conepxanue QHCHUILIMHBI (MOLYJIs1)
Ounasn ¢popma odyuenusn
Tema 1. About Myself. My Family.

O cebe. Mos cembs. Cemerinbie Tpagunuu. [loBceTHEBHAS KU3HB.

I'pammamuxa:Yactu peun: CymecTBuTenbHoe. ApTuKIb. MecToumenue. YucnureabHoe.
Tema 2.InstituteLife. DailyRoutine.

Crynenueckas xu3Hb. Pacriopsinok qust. O6pa3 sxu3Hu. Mou apysss. Moe xo00u.

I'pammamuxa:Yactn peun: IlpunararensHoe. Hapeume. CreneHu cpaBHEHUS U
KOHCTPYKIIUU C HUMH.

Tema 3. Education. The Academy of Labour and Social Relations. The Urals Social
Economic Institute.

Moit uncturyt — YpCOU. Akaaemust Tpyaa U COIMaabHbIX OTHOIEHUH. OOpa3oBaHue B
Poccun u 3a pyoexxom.

I'pammamuxa:CTpykTypa  aHIVIMICKOTO  MOpPEmJOkKEHUsl. TUmbl  BOMPOCUTEIIBHBIX
MPEII0KECHUN.

Tema 4. English as a World Language. English in the World of Work.

AHITIMACKMIM Kak MEXAYHapoAHbId s3bIK. [IpemmyinecTBa BilaJeHUS HMHOCTPAaHHBIM
s3bIkOM.  [Ipormiecc wW3ydeHWs WMHOCTPAHHBIX S3BIKOB. AHTIIMWCKUN S3BIK B Oyaylieu
npodecCHOHATBLHOMN 1eATEIEHOCTH.

I'pammamuxa:Yactu peun: I'maron. MoanpHbIe r1aroisl 1 UX SKBUBAJICHTHI.

Tema 5.English-SpeakingCountries.

Coemunennoe KoponesctBo BenukoOputanun u Ceeproit Mpnanguu. CIIA. Kanana.
Asctpanus. Tpaguuuu 1 00bruan. 3HAMEHUTBIE JTIOIH.

I'pammamuxa: Cucrema BpeMeH: ACHCTBUTENBHBIM 3ajor. Bpemena Simple wu
ContinuousActive.

Tema 6. British Economy. The USA Economy.

DKOHOMMYECKHE TEpMHMHBI. bpuraHckas skoHomuka. OkoHomuka CHIA. Mupossie
peIHKH. ['106anu3anus: 3a U IpoOTUB.

I'pammamuxa:Bpemena Perfect Active u Perfect Continuous.

Tema 7.The Chelyabinsk Region Economy Profile.

OxoHoMuueckuid moprper Yensounckoit obnactu. Cromuna HOxuHoro Ypama. I'opona
YensOuHCKOM 0651acTH.

I'pammamuxa: CriocoObI BEIpaxeHUs OyayIIero.

Tema 8.CareerChoice. JobInterview. CV.

Bri6op npodeccun. OcHOBHBIE 3Tanbl Kapbepsl yenoBeka. [louck padotsl. OOBsIBIEHUS O
BakaHcusx. Coznmanue pestome. CobeceroBaHre Mpu yCTPOMCTBE HA paboOTYy.

I'pammamuxa: CornacoBaHue BpEMEH U KOCBEHHAs PEUb.

Tema 9.TradeUnions.

UYro Ttakoe mpodcoro3? Tumbel mpodcoro3oB B BemukxoOpuranmu n CIHA. Llenn wu

byakmun mpodcoro30B. MexayHapoHas opraHu3amus Tpyaa.
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I'pammamuxa:Cucrema BpeMeH: cTpalaTesbHbIl 3an0r. BpemenaPassive.
Tema 10.Marketing. Advertising.

MapxkeTtuHroBesie crpaterud. CrnocoObl TOBBINICHUS TpUObLTH. PekiiaMa u ee BHIBI.
Ucrtopus peknamel. Peknamubie CMU. S3b1k peknamsl.

I'pammamuxa:Hennansie popmbl rnarona: Mupuantus. UHOUHUTHBHBIE KOMILICKCHI.
Tema 11.Presentation.

IIpesentanus komnanuu. Ilpesenranusa npoaykra. Ctpykrypa npeseHtrauuu. [IpaBuna
MIPOBEJICHUS MPE3CHTAIUH.

I'pammamuxa:Hennansie popmsl rinarona: [Ipuyactue. ['epynamii
Tema 12.Business. Entrepreneurship.

Uro Ttakoe OwusHec? @opmbl opranm3anuu OusHeca. CTpykTypa KOMITaHUHU.
[IpeanpuanmatenbcTBO. PazpaboTka OuzHec-mana. [IpaBuia ycnenrHoro BeeHus OuzHeca.

I'pammamuxa:Cnoxnoe npeanoxxenue. Tunsl npuaaroussix. beccoros3Has cBs3b.

Tema 13.BusinessCorrespondence.

JlenoBas nepenucka. CTpykTypa AenoBoro nuchbma. OQuiinanbHO-AeT0BON CTUITh. BuibI
nyuceM. DJIeKTpoHHas nepenucka. [lepenucka, cBsizaHHas ¢ 3apy0eKHOW KOMaHIUPOBKOMA.

I'pammamuxa:lpunaTounslie yCI0BHbIE TIPEITOKEHUS.

Tema 14. Cross-Cultural Communication.

CnocooOsio0menns. Kak Bectm cebs mepen aymutopuein. HepepOanbHoe oOmieHue.
3HaueHUEe KECTOB B pa3HBIX cTpaHax. OCOOEHHOCTH [IEIOBOTO JTHUKETa PAa3HBIX CTPaH.
HarmonanbsHble CTEPEOTHUIIBI.

I'pammamuxa:rpaMmmaTHYeCcKue TPYIHOCTH SKOHOMHYECKOTO TEKCTa.
3aounasa hopma oodyuenusn
Tema 1. AboutMyself. My Family,Work and Studies.

O cebe. Mos cembsi. Most paboTta. PaGounii nenb. O6pa3 KU3HHU.

I'pammamuxa:  Yactm  peun:  CymecrButenbHoe.  ApTukib.  MecToumeHue.
YucnurenpHoE.

Tema 2.Education.TheAcademyofLabourandSocialRelations.
TheUralsSocialEconomicInstitute.

Moii uncTuTyT — YpCOU. AKanemus Tpyna u couuaiabHbIX OTHoWEHUH. CTyaeHuecKas
YKU3HbD.

I'pammamuxa: Yactu peun: Ilpunararensnoe. Hapeumwe. CteneHu cpaBHEHUS U
KOHCTPYKIUU C HUMH.

Tema 3. English in the World of Work.

AHITIMICKUM B MHpe TpyAa. AHIIIMHACKUMNA Kak MUpOBOM A3bIK. [Ipouecc uzydeHus
MHOCTPAHHBIX SI3bIKOB.

I'pammamuxa:Yactu peun: I'maron. MoanpHbIe r1aroisl U UX S3KBUBAJICHTHI.

Tema 4. English-Speaking Countries. British and the USA Economies.

Coemunennoe KoponesctBo BenmukoOputanun wu CeBepuoit  Hpnanguu. CIIIA.
Bpuranckas skoHoMuka. DxoHomuka CIIIA.

I'pammamuxa: Cucrema BpeMEH: ICHCTBUTENBHBIN 3JI0T.

Tema 5. The Chelyabinsk Region Economy Profile.

OxoHomuueckuit moptper YensOunckoir obmactu. Crommma FOxuoro Ypana. 'opoma
UensOuHCKOM 00acTu.

I'pammamuxa: Cucrema BpEMEH: CTpaAaTeNIbHBIN 3aJI0T.

Tema 6.Marketing. Advertising.
Mapketunrosbie ctpateruu. Pexiiama u ee Buabl. Mcrtopus pexiamsl. Pexnamasie CMU.
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I'pammamuxa:Henumauwie Gopmel rinarona: Muduantue. MTHOUHUTHBHBIC KOMIUICKCHI.
Tema 7.Presentation.
[Ipesenranus komnanuu. CTpykTypa npesenranuu. [IpaBuia npoBeaeHus: Npe3eHTaLNH.
I'pammamuxa. Henmmansie hopmel rmarona: [Ipuuacrue.
Tema 8.Business.
Uro takoe 6usznec? @opmbl opranuzaiuu 6uszHeca. CTpyKkTypa KOMIIaHUH.
I'pammamuxa:Hennansie popmbl Tnarona: I'epynnuii.
Tema 9.Business Correspondence.
Henopasinepenucka.CTpykTypa nenoBoro nucbMa. Bunasl nuceM. [lepenucka, cBsizanHast
¢ 3apy0eKHON KOMaHIUPOBKOM.
I'pammamuxa:CnoxkHoe npeioxkeHue. Tumsl NpuAaTodyHbIX. beccoro3Has CBS3b.
[IpunaTouHble yCIOBHBIE MPEITIOKEHHUS.
4.2. Pa3peanl/TeMbl IMCOMIIMHBI, HX TPYA0EMKOCTh U BU/bI 3AaHATHH

Taonuma 4.1.
Ounas ¢popma o0ydeHHs
AyIUATOpHBIE 3aHATHS
P R §
Ne Haspanue o o o 5 =
n/ paszena, 2 S5 = E 53 E -
on < =
I TEMBI & 3 ) S = =2 o =
= | Sz = 2 8. = | 29 % s
o S| &2 E|EE|2 & S g ° =} &
) 2188 é ZIZ8 & 25 2z =
2 | 2| S8 E8|ad 6 | S8 2 =
1 2 3 4 5 6 7 8 9 10 11
1 cemectp

1 About Myself. My Family. | 22 11 11 | OK-5, | JI1.1

(Ocebe. Mos ceMbst.) OIIK- | JI2.3
9 124

2 Institute Life. Daily | 22 11 11 | OK-5, | JI1.1
Routine OIIK- | JI2.3
(CryneHuecKasKu3Hb. 9 J124
Pacniopsiiox aus)

3 | Education. The Academy | 20 10 10 | OK-5, | JI1.1
of Labour and Social OIIK- | JI2.3
Relations.  The  Urals 9 124
Social Economic Institute.

(O6pazoBanneATuCO.
YpCON.)

4 English as a World| 20 10 10 | OK-5, | JI1.2.
Language. English in the OIIK- | 124
World of Work. 9
(AHTIUHCKHM KakK
MEKTYHapOIHBII SI3BIK.

AHTIIHICKHN S3BIK B MUpPE
TpyJa.)
5 | English-Speaking 24 12 12 | OK-5, | JI1.1
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Countries OIIK- | 124
(AHrmo- 9
TOBOPSIIIMECTPAHbI)

2 ceMecTp

6 British  Economy. The | 40 20 20 | OK-5, [ JI1.1
USA Economy OIIK- | JI1.3
(OxonomukaBenukoOpura 9 124
Hun. IkoHomuka CIIIA)

7 | The Chelyabinsk Region | 28 14 14 | OK-5, | JI1.1
Economy Profile OIIK- | 124
(OxonomukalensOMHCKOM 9 JJ2.5
00JacTn)

8 Career Choice. Job | 40 20 20 | OK-5, [ JI1.1
Interview. Cv OIIK- | JT11.2
(Bri6opmpodeccun. 9 J2.1
CobecenoBanue npu Jd2.5
npuemMe Ha paborty. J29
Pesrome) J12.10

3 cemecTp

9 TradeUnions 36 18 18 | OK-5, | J12.2

(ITpothcoro3er) OIIK- | JI2.4
9 J2.5

10 | Marketing. Advertising | 36 18 18 | OK-5, | JI1.1

(Mapxketunr. Pekiiama) OIIK- |JI1.2
9 1.3
J29

J12.10

11 | Presentation 36 18 18 | OK-5, | JI12.5

(ITpezenTanus) OIIK- | JI2.9
9 J2.10
J2.11
4 cemecTp

12 | Business. 36 18 18 | OK-5, |JI1.2
Entrepreneurship (busnec. OIIK- | JI1.3
[IpeanpuHUMATENBCTBO) 9 JI25

JI29
J12.10

13 | BusinessCorrespondence 36 18 18 | OK-5, | J11.2

([lemoBas mepenucka) OIIK- | JI2.1
9 2.5

14 | Cross-Cultural 36 18 18 | OK-5, |JI1.2
Communication OIIK- | JI2.5
(MexkynbTypHOEOOIIEHH 9
e)

15 | Kontposnb 72 72 OK-5,

OIIK-
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Bceero uacon 504 216 72 | 216
3adeTHBIE STUHUIIE 14
Dopma KOHMPOIA — 3a4em, IKIAMEH, 3aUem, IK3AMEH.
Tabnuua 4.2.
3aounas popma o0OyueHust
AynuropHble
3aHATHUS o =
Ne Haszsanue . 5 5 %
n/ pasnena, = 5 E‘ 5 . E o
Il TEMBI 3 = S & = e
= |E3| £J =z 22| § =
o = | EE|l &Y% = |80 2 e
5| 2|28 28 & |£&5| £ 2
A = l% SmEE€ 6 |CE Q é
1 2 3 4 5 6 7 8 9 10
1 Kypc

1 | About Myself, My Family, | 64 8 56 |OK-5, | JI1.1
Work and Studies (OceOe, OIIK- | JI1.2
MosiceMbsi, paboTa, y4yeba) 9 J12.6

2 Education. The Academy of | 61 6 55 | OK-5, | JI1.1.
Labour and Social Relations. OIIK- | JI1.2.
The Urals Social Economic 9 J12.6.
Institute. (O6pa3zoBanue.

ATuCO. YpCOU.)

3 English in the World of Work 59 4 55 |OK-5, | JI1.1

(AHTIMHACKUUBMUPETPYIA) OIIK- | JI1.2
9 J12.6

4 | English-Speaking  Countries. | 66 10 56 | OK-5, | JI1.1
British and the USA OIIK- | JI 2.7
Economies (AHTIO- 9
TOBOPSIIIUECTPAHEI.

DOxoHoMmuKa BenukoOpuranuu
u CIIIA.)

5 | The  Chelyabinsk  Region | 61 6 55 | OK-5, | JI1.1
Economy Profile OIIK- | JI2.7
(OxonomukalenssOnHCKOIOOIA 9
CTH)

2 Kypc
6 Presentation 44 6 38 | OK-5, | JI2.5
(ITpe3enTanusakoMnaHum) OIIK- | JI 2.8
9 J12.11
7 Business(buznec) 41 4 37 | OK-5, | JI1.2.
OIIK- | JI2.8
9
8 | Marketing. 41 4 37 | OK-5, | JI1.1
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Advertising(MapKeTHHT. OIIK- | JI1.2
Pekmama) 9 J1.3
J2.5
9 Business Correspondence 41 4 37 | OK-5, | J12.1
(JenoBas mepenucka) OIIK- | JI2.5
9
10 | Kontposb 26 26 OK-5,
OIIK-
9
Bcero yaco 504 52 26 426
3adeTHBIE STUHUIIE 14

Dopma KOHmMPOA — 3a4em, IKIAMEH, 3a4em, IK3AMEH.

5. NEPEYEHb YUYEBHO-METOAUYECKOI'O OBECIIEYEHUSA JJIsA
CAMOCTOSTEJBHONU PABOTHI OBYYAIOHIUXCS IO JUCHHUILJIMHE
(MOAYJIIO)

5.1. 3aganus 151 CaMOCTOATENbHON padoThI

CamocrosarenbHas paboTa CTyIEHTOB Ha O4YHOM Qopme cocraBnser okoino 50%, Ha

3204HOM — 0K0JI0 90% OT 001Iel TpynoeMKkocTH auctuiinHbl. 3aganus aiss CPC BkiIo4aroT B

ceOsi: TIepeBOJ] TEKCTOB pA3IMYHBIX JKAHPOB B paMKaX HM3y4yaeMOW TEeMaTUKH, paboTy co

CIIOBapsMH, BBITIOJTHEHUE JIEKCUKO-TpaMMaTHUYECKHUX yIpaxxHeHHH, COCTaBJICHHE

MOHOJIOTHYECKHX/TUATIOTUYECKUX BhICKA3bIBAaHUI IO Te€MaM, BBITIOJTHEHNE TBOPUYECCKUX 3aaHUM,

HaIMCcaHHe OCHOBHBIX PEUEBbIX MPOW3BEACHUH, TOMAIllHEe YTEHUE, MOUCK NH(POpMAIlUU B CETU

WNureprer u ap. [IpoBepka MX BBINONHEHUS OCYIIECTBISETCS HAa ayIUTOPHBIX 3aHATHSIX Kak

MOCPEACTBOM YCTHBIX BBICTYIUICHHMI/ TpE3€HTAlUid CTYJAEHTOB W HUX KOJUIEKTMBHOIO

oOcyxJeHus: (B TOM 4Hucie U B opMe MUHU-KOH(PEPEHIIU), TaK U C TMOMOIIBIO MUCHMEHHBIX

CaMOCTOSITEIIbHBIX (KOHTPOJIBHBIX, TBOPUECKUX) pabOT. YKa3zaHUs 1O CaMOCTOATEIbHON padboTe

CTYZCHTOB 3a04YHOI (OpMBI 00y4deHHs coJlep)aTcs B MOCOOMAX mpemnojaBareneid Kadeapsl u

pa3MeleHsl Ha caiite YpCOU.

Tema 1. About Myself. My Family.

Cnucok aumepamypul no meme npusedet 6 maoauye 4.1

3adanus ona camocmosamenvHou pabomol:

1. Texcter: AboutMyself. My Family. Family Traditions. Everyday Life.

2.JIekcuKO-TpaMMaTHYECKUEYTIPAXKHEHUS.

1) Ask your partner questions and speak about the following:

- Your full name

- Nationality

- First language

- Other languages

- Educational background

- Occupation and work experience
- Personal interests

- Family

- Features of your home culture

2) Then ask him or her about some specific aspects (work, education, hobbies and interests or

some aspect of the culture of his or her country).

3. YcrHoe coobmenne«AboutMyself>

Bonpocwi k meme:
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What is your name? How old are you? Where are you from?

Where do you live? What is your address?

How many are you in the family?

Are there economists in your family?

When did you finish school?

What will change in your life when you graduate from the Institute?
How do you study?

What is your hobby?

Tema 2. Institute Life. Daily Routine.

Cnucok aumepamypul no meme npusedet 6 maoauye 4.1

3adanus ona camocmosamenvHou pabomol:

1. Texkcter:MyWorkingDay. My Friends. MyHobby. KeepingFit
2.JIekcuKO-TpaMMaTHYECKHE YITPAKHCHHUS.

1)Boccmanosume npasuiibHulii NOPAOOK 8ONPOCO8 0 paboyem OHe MeHedHcepd.

a)
b)
c)
d)
e)
f)
2

And what about lunch? Do you go out for that?

Can you tell me something about your typical working day?
I see. How do you get to work?

What do you do in the evening?

Well, for example, when do you start work?

And what do you do when you get to your office?

Oh, do you?

3. YcrHoecoobmenue«DailyRoutine»
Bonpocwi k meme:

Where do you study? Are you a full-time student or a correspondent student?
What is your future specialty?

You are a first-year student, aren’t you?

What subjects do you study?

What are the most interesting subjects for you?

When does your working day begin?

Do you want to master English?

Is it difficult to study at the institute?

What kinds of things do you like doing in your spare time? Have you got any
hobbies?

When will you graduate from the Institute?

Tema 3. Education. The Academy of Labour and Social Relations. The Urals Social
Economic Institute.
Cnucok numepamypul no meme npusedet 6 maoauye 4.1
3adanusonacamocmosmenvHoUpadoOmol:
1. Tekcte: The Academy of Labour and Social Relations; The Ural Social Economic Institute;
The Moscow State University; British Universities.
2.JIekcUKO-TpaMMaTUYECKUE YIIPaKHEHHUS.
Onpeodenume cmenenu CpasHeHus NPUIAAMENbHLIX, Nnepeseoume OaHHble NOCI08UYbL  HA
PYCCKUU A3bIK.

1) He laughs best who laughs last.

2) Two heads are better than one.

3) Truth is stranger than fiction.

4) Morehaste, lessspeed.
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3. Coopmarepuananoreme «The Ural Social Economic Institute. Questions and Facts». Jluanoru
«HamMuCcTUTYT>.
4. Ycraoecoobmenne «Education.The Ural Social Economic Institute.»
Bonpocvikmeme:
- What do you know about the history of the Academy of Labour and Social Relations?
-~ When was the Urals Social Economic Institute founded?
- What specialists does the institute train?
- Are there any differences between systems of education in Russia and Great Britain?
- What special subjects do you study?
—  Where are you going to work after graduating from the Institute?
Tema 4. English as a World Language. English in the World of Work.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanusonacamocmosmenvHoUpadoOmol:
1.Tekcter:English as an International Language. Using Languages as a Bonus.
LearningForeignLanguages.
2. JIekcuko-rpaMMaTUyYeCKue ypaxHEHHUs.
Onpeodenume, Kakou 4acmvio pedu AGNAIOMC credyrouue clo6a.:

1) education a) CYILIECTBUTEIILHOE
2) highly b)  mpunararenbHOE
3) overcome c) Hapeuue
4) comfortable d) IJ1aroma

5) patience
6) available
7) achievement
8) authorize
9) accreditation
10) develop
3. Ycraoecoobmenue «English as a World Language»
Bonpocvikmeme:
— How many people speak English as a mother tongue?
— When did the exporting of English begin?
— What is the number of speakers of English throughout the world?
— Why has English become a world language?
— What facts prove that English is the most wide-spread language on Earth?
- Do you regard languages as a bonus? Prove your opinion.
- In what careers can languages be a tremendous advantage?
— Where do you expect to use your knowledge of English?
— What other languages would you like to learn?
Tema 5.English-SpeakingCountries.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanusonacamocmosmenbHOUPAOOMolL:
1.Tekctbr:'The United Kingdom of Great Britain and Northern Ireland. TheUSA. Canada.
Australia.
2.JIekcuKO-TpaMMaTHYECKHE YITPAKHCHHUS.
Buinuwume ¢opmer ckazyemozo uz ciredyrowux npeonodicenuii. Onpedenume 8ud0-8peMeHHbLE
@opmul enaconos. llepesedumenpeonodceHus.
1) We arrived at the airport when the plane was landing.
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2)
3)
4)
5)
6)
7)
8)

I hope that you will have finished the article by the end of the week.
Hurry up. The train has already arrived.

If the weather is fine, we shall go swimming.

She has never been to England but she knows English quite well.
She has not visited us since she graduated from the University.

He told me that he had bought the computer the day before.

The students of our group will take part in the conference in April.

3. Ycernoecoobmenue «English-Speaking Countries. Customs and traditions »
Bonpocvikmenme:
— Where is the USA situated? What’s the capital of the USA?
— What major cities are there in the USA?
— What are the main political parties in the USA?
— What is the official name of Great Britain?
— What are the basic parts of Great Britain?
— What are the main cities of Great Britain?
— What outstanding people were born in England?
- What kind of state is Canada?
- Is Canada a member of the Commonwealth?
— What are the two main languages spoken in Canada? What is the capital of it?
—Is Australia an island or a continent? Where is it situated? Why is English spoken there?

What is the capital of Australia?

— Where is New Zealand situated? What is the capital of New Zealand?
- Why is English spoken as a second language in Pakistan, India, Singapore and many

countries of Africa and Asia?

Tema 6. British Economy. The USA Economy.

Cnucox tumepamypul no meme npuseder 8 madauye 4.1

3aoanus ona camocmosamenbHol pabomoi:

1.Texctei: EconomicTerms. British Economy. The US Economy. GlobalMarkets.
2.JIekcUKO-TpaMMaTUYECKUE YIIPaKHEHHUS.

1) Bwibepume npasunvhylo @opmy aHeIulickoeo 21azond 01 nepesood pycCKO20 21d2oid 8
ckooxax. [lepesedumenpeonodicenusl.

1)
2)

3)
4)
5)

6)
7)

A century ago the main items of British export (6s111) textile, iron, machinery and wool.
Since early times countries (3aunmepecosanst) in trading those goods in which they
(umerom) great competitiveness.

Advertising (cuumaemcst) as one of the popular means to promote new products in the
market.

You (6wvL1u) ever to London? — Yes, I (6wv11a) there when the exhibition of our goods
(nposoodunacw) there.

Our company (npooana) 50 types of new goods since 2000.

A variety of electronic equipment (npousgeooumcs) by Japan.

In the past, wool and coal (ucnoawvzosanuce) as the main sources of energy by man.

2) BvibepumesepHuitisapuanm:
1.Great Britain is a highly developed industrial power.
a) BenukoOpuTtanus — BRICOKOPA3BUTASI IPOMBIIIIICHHAS MOIITb.
b)BennkoOpuTaHM BEICOKO Pa3BUTO MPOU3BOICTBO YHEPTHUH.
c)BenukoOpuTanus — BBICOKOpa3BUTAas IPOMBIIITICHHAS JIepKaBa.
2. The United Kingdom is part of the European Union...
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a) and uses the Euro as its currency.
b) and doesn’t use the pound as its currency.
c) but doesn’t use the Euro as its currency.
3. O630p 2KOHOMHYECKUX HOBOCTEH 110 MaTepHalilaM aHTJIOSA3bIYHBIX CATOB.
4. Ycrublecoobmenus «British Economy» / «The USA Economy»
Bonpocul k meme:
What type of economy has Great Britain?
What are Britain's major industries?
What are its traditional industries?
Is Britain rich in natural resources?
What are the important industrial cities of GB?
Is Britain a big market for food and other consumer goods?
British agriculture is highly efficient, isn’t it?
What is the financial centre of Great Britain?
When did Britain become self-sufficient in oil and natural gas?
What products does Great Britain have to export and import?
Tema 7.The Chelyabinsk Region Economy Profile.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanus ona camocmoamenvbHol pabomoi:
1. Tekctel: TheChelyabinskRegionEconomyProfile. The Capital of the Southern Urals. The
Cities and Towns of the Chelyabinsk Region.
2.JIekcuKO-TpaMMaTHYECKUEYTIPAXKHEHUSI.
Ilocmasvme 2nazonvl 6 ckobkax 6 coomseemcmayoujee 8pems.
Chelyabinsk (fo be founded) in 1736.
The camel in the city coat of arms (to symbolize) commerce.
What (to be produced) at this factory?
The development programme(fo be discussd) tomorrow.
Where ... Chelyabinsk (to be situated)?
Mountains, lakes and beautiful scenery (fo present) great potential for the tourism
business.
The system of public education in the city (o be represented) by universities, academies,
institutes, colleges training specialists for different fields of industry, agriculture,
business, science, culture.
3. Yernoecoobmenne «The Chelyabinsk Region Economy Profile»
Bonpocul k meme:

1)
2)
3)
4)
),
6)

7

What mineral resources is the Chelyabinsk region rich in?

What do you know about Chelyabinsk in the years of the Great Patriotic War?

What are the key industries of the Chelyabinsk region? Name the most important
enterprises.

What part of the capital and manpower is concentrated in metallurgy and machine
building?

What well-known entrepreneurs do you know? What fields (trade, production,
service) do they work in?

What elements of investment potential does the region have?

What products does the region import / export?

What do you know about economic links of the city with other countries?

Tema 8. Career Choice. Job Interview. CV.
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Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanus ons camocmoamenvbHol pabomoi:
1. Tekctrr: ChoiceofJob. Job Advertisements. Creating a Resume. JobInterview.
2.JIekcuKO-TpaMMaTUYECKUE YIIPaKHEHHUS.
IIpouumaiime 6onpoc 6 npamou peuu u 8bibepume cOOMEEMCMBEYIOWUU eMy N0 CMbICTIY 80NPOC 8
KOC8EHHOU peyu.
1. David: 'What do you think of the new project?’
a) David wanted to know what I thought of the new project.
b) David asked me what you thought of the new project.
2. Linda: 'Is Alice going to be the next group leader?’
a) Linda asked when Alice is going to be the next group leader.
b) Linda wants to know if Alice is going to be the next group leader.
3. Cora: 'Why are Kevin and John still traveling?'
a) Cora wanted to know where Kevin and John were still traveling.
b) Cora wanted to know why Kevin and John were still traveling.
4. Dan: 'Steven, can I borrow your car please?’
a) Dan asked if he could borrow Steven's car.
b) Steven wants to know can Dan borrow his car.
5. Maggie: 'Did you have enough time to finish your work?'
a) Maggie asked them if they’d had enough time to finish their work.
b) Maggie asked me if they’d had enough time to finish their work.
3. CocTraBiieHue pe3roMe.
4. Yceraoecoobmmenue «CareerChoice. JobInterview».
Bonpocwi k meme:
- What factors affect our choice?
— What functions does our job perform in our lives?
— What are you good at?
- Why do you want to become an accountant / an economist?
— Where would you like to work after graduating from the Institute?
— What qualities will you need to apply in the work?
— What are employers usually interested in?
— What do you think are your strengths and weaknesses?
— Which is more important to you: status or money?
— What are your long-range goals?
Tema 9.TradeUnions.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanus ona camocmosamenbHol pabomoi:
1. Texcter: WhatisaTradeUnion? Types of Trade Unions in the UK. Aims and Functions of
Trade Unions. The International Labour Organization.
2.JIekcuKO-TpaMMaTHYECKHE YITPAKHCHHUS.
Coedunume npeonodicenust uz nepeoti epynnvl (1-6) ¢ npeonosiceHusmMuU COOMBEMCMBYIOUIE20
3HAYeHUs U3 6Mopou epynnul (a-f).
1) There are 20 million people in the country who work. One million do not have jobs.
2) Some industries are privately owned and some are state-owned.
3) Prices are much higher this year than last year.
4) At the moment, the economic situation is bad. There is a danger that the economy will
get smaller, not bigger this year.
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5) Most working people have to pay about a third of their income to the government.
6) Two million workers are members of labour organizations.

a) The standard rate of income tax is 30%.
b) The unemployment rate is 5%.
c) People are afraid of a recession.
d) Trade union membership is about 10% of the whole workforce.
e) The country has a mixed economy.
f) The rate of inflation is high.
4. YcrHoe coobmenue «TradeUnions ».
Bonpocwi k meme:
- What is the purpose of a trade union?
- Do all employers encourage their staff to join trade unions?
- What do you know about British Trade Unions?
- What ten main objectives has the Trade Union Congress (TUC) distinguished?
- What are the basic rights of Russian trade unions?
- What is the strategy of Russian trade unions based on?
- What are the main objectives of Russian trade unions?
- What reasons can you think of for and against joining a trade union?
- What are the objectives of your students’ trade union?
Tema 10.Marketing. Advertising.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanusonacamocmosmenvHOUPAOOMblL:
1. Texctel: Marketing Strategies; International Marketing; Advertising; The Language of
Advertising.
2. JIeKCUKO-TpaMMaTHUYECKUE YIIPAKHECHHUS.
1) Coeounume uacmu npeonodcenuti uz 08yx kononox. Cocmasbme KaK MONCHO 00bULe
npeonodcenuti. [lepesedume nonyyenHvle npeosoHceHuUsl.

1) Real estate agents help people a) to meet Mr Brown.

2) 1 want you b) overcome problems.

3) I'dlike you c) tomeettheirobligations

4) Weexpectthecompany d) to be asked about it.

5) Social workers help people e) to meet our chief accountant.
6) She is expected f) h) to come any minute.

7) The delegation is reported g) to have left London.

8) He is likely h) to know her address.

9) He is sure 1) tobereliable.

10) It is very difficult for them J) m) buy and sell houses.

2) CoeduHnume no cMviCIy HAYAI0 U KOHeY NPEOSIONCEHUS.
1) In the world of advertising, selling products is......
2) Mass production requires.......
3) Global companies are looking for new ways......
4) Advertising is an important element of the marketing......
5) Advertisers send letters and brochures......
a) to sell their products all over the world.
b) the most important goal.
¢) to potential customers by direct mail.
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d) mass consumption.
e) function.

3. CocraBnenue coOCTBEHHON peKIaMbl MPOJYKTa / YCIIyTH.
4. YcrHoe coobmienne «Marketing. Advertising».
Bonpocwi k meme:

- What is the goal of marketing research?

— Why is forecasting so important in business?

- How do changes in production affect living standards?

—  What are the ways of improving profits?

— Name some pros and cons in advertising.

— How does advertising influence competition?

- Does advertising stimulate consumer demand?
Tema 11. Presentation.
Cnucok numepamypul no meme npusedet 6 maoauye 4.1
3adanusonacamocmosmenvHoUpadoOmol:
1. Tekctor: Presenting a Company/ Presenting a Product; Parts of Presentation; Presentation
Techniques.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHECHHUS.
1) Buwibepume npuuacmue I unu npuuacmue Il. Ilepesedume nonyuennvie C1080COUEMAHUSL.
Cocmasbme npeonodiceHus ¢ HUMU.
prices (affecting/ affected) by market forces
farms (growing/grown) wheat and other crops
enterprises (working/worked) in this sector
supply of agricultural products (depended/depending) on weather conditions
a book (dealing/dealf) with problems of management techniques
consumption (influencing/influenced) by inflation
companies (running/run) successfully
goods (advertised/advertising) on TV
recently (buying/bought) equipment
2) Bvibepume éapuanm, coomeemcmayouuii pycckomy nepegooy.

1. (3anmyck) new products is essential for the survival of the company.

XA R WD =

a) Launching b) Having launched
2. Your offer is quite (uaTepecroe). We'll consider it.
a) interesting b) interested
3. We are (3amHTEepecoBaHbl) in opening a new market in this region.
a) interesting b) interested
4. (Beimmatus) the loan, the firm did not have enough profit left to increase
dividends.
a) Having repaid b) Being repaid

3) CoenatimenpagunbHuliigblO0p:
1. Which sentence might you hear at the beginning of a presentation?

a) Ladies and gentlemen, thank you for arriving today

b) Ladies and gentlemen, thank you for appearing today

¢) Ladies and gentlemen, thank you for coming today

d) Ladies and gentlemen, thank you for showing your faces today
2. The of today’s presentation is to discuss my findings.

a) purpose
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b) reason
Cc) cause
d) points
3. Now, begin by introducing myself.
a) allow me
b) let me
c) 1
d) presentation
4. I"d be very happy to you to ask questions at the end of the session.
a) tell
b) invite
c) order
d) request
3. YcrHoecoobmienue «Presenting a company / a product».
Bonpocwi k meme:
- What products or services does your company provide? What do you specialize in?
— Are you sure you can succeed in the market?
— Who are your customers? Are your products (services) aimed at children or adults?
— Do you invest much in the research and development?
- What are your plans for the future? Are you going to launch any new products?
Tema 12. Business. Entrepreneurship.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanusonacamocmosmenvHOUPAOOMblL:
1. Tekcrei:What is Business?; Business Structure; Forms of Business Organisations;
Entrepreneurship; Developing a Business Plan
2.JIekcuKO-TpaMMaTHYECKHE YITPAKHEHHUS.
1) Bvibepume 6epHulii apuanm nepesooa npeonioNceHusl.
1. Though farms are not big, they can supply large volumes of food products.
a) XoTs (epMbl U OOJBIIME, OHU HE MOTYT oOecrnednBaTh OOJbIIHE 00BEMBI MPOTYKTOB

IINTaHus.

b) He Bce dhepmbl OombIe, HO OHM MOTYT OOecrneunBaTh OOJBIIHE OOBEMBI MPOIYKTOB
IINTaHUus.

c) Xots (epMbl HEOONBIINE, OHM MOTYT OOECTeYMBATH OOJBIINE OOBEMBI IPOTYKTOB
IINTaHUus.

2. The information you need is in this report.
a) Hudopmarnus, koTopast BaM HY>KHa, HAXOJAUTCS B ’TOM OTUETE.
b) Hudopmanus, rae BaM Hy>KHA, HAXOJAUTCS B 3TOM OTYETE.
c) Hudopmarnus, kakas BaM HY>KHA, HAXOJUTCS B ’TOM PEIIOPTaKE.
2) BvibepumenpasuibHulll8apuanm
1. If you earn more you have to pay more tax.
a) salary b) money ¢) income
2. Can I pay cheque?
a) with b) from c) by
3.Last November the bus went up by 5%.
a) fees b) taxes c) fares
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3) You are the chief editor of "Who’s Who In European Business". Decide which companies are
market leaders in car manufacturing, shoemaking, soft drinks production, copying equipment
manufacturing. Think what information about the companies you will include in your book.
3. YcrHOecooOmenue «What is Business? »
Bonpocwi k meme:

—  What is the objective of running any business?

- Is it better to work for a big company or to run your own small business?

—  What is the role of small business in the Russian economy? Where are more small

businesses: in manufacturing? in wholesale? in service? in retail? in finance? ...

—  What forms of business organizations do you know?

- What do you know about the history of Russian entrepreneurship?

- What qualities should an entrepreneur have?
Tema 13. BusinessCorrespondence
Cnucok numepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosamenvHou pabomol:
1. Texctsr: IlepeBoa 00pa3oB pa3HBIX BUIOB MHCEM, CBI3AHHBIX C JACIIOBOM MOE3IKOM.
2. JIekcuKo-TpaMMaTUyYeCKue ypaxHEHHUs.
1) Conocmasvme anenuiickue Kauuie U 8blpaiCeHus ¢ pycCKUMU aHai02amu

1) to take into consideration a) cooOumTe HAaM
2) let us know b) wmbI OblTH ObI BaM npu3HaTENbHBI
3) to offer C) TOpromas sipMapka
4) we should be obliged d) npuHHMaTh BO BHUMaHHE
5) tradefair €) TPEIIOKHUTh
2) 3anonnume nponycku 6 0e1060M nUCbMe.
The name of your __/__ has been given to me by the
Hotels __ 2, and I shall be __3__ obliged if you will .
_ 4 me know whether you have the __ 5 a) 1nQ1cated h) board
. ) b) private i) hotel
accommodation __6__ for 3 weeks, from 15 July: one .
. ; . ¢) accommodate j) much
__7__ room, if possible with __8__ bathroom, and one
. d) let k) terms
single room. e) advance I) double
If you are able to __9___ us at the time __/0__ please let f) available m) tariff
me have your __//__ or brochure giving inclusive i .
12 forfull I3 . g) following n) association
I thank youin __/4__ for your reply.

3) Cocmasbme ycnoguvie npeonodicenus. Ilepegeoume ux Ha pycckuul A3viK.
1)  You did not ring me up, so I did not know you had problems. If ...
2)  This house is very nice and comfortable, but it is not very good for living because it is
situated close to a chemical plant and the air around is very bad. If ...
3) He is an excellent specialist, but I cannot ask his advice because I am not acquainted
with him. If ...
4)  He always gets top marks in mathematics because it is his favourite subject and he
works a lot at it. If ...
5)  He was not in town, therefore he was not present at our meeting. If ...
6)  He speaks English badly: he has no practice. If ...
7)  The girl did not study well last year and received bad marks. If ...
8)  They spent a year in Rome, so they speak Italian fluently. If ...
3. [Ipaxmuka cocmagnenus 0en08bix nUcem no CUmyayuu.
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Write a letter to a business contact to invite them to a meeting or event. Prepare the situation,
real or imaginary, using the questions below.

- What is your company’s business? What products/services do you offer?

- What kind of meeting/event are you going to organise? What is the agenda/reason?

- Who is the person that you are inviting?

- Why would they be interested and want to come?

- Do they need to prepare or bring anything?

- What are the details? (date, time, place, etc.)

- Are there any other practical details like lunch, refreshments, etc.?

- Do you want them to reply by a certain date to tell you if they can come?

Tema 14.Cross-Cultural Communication.

Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanusonacamocmosmenvHoUpadoOmol:

1. Texcter: Culture Differences; Cross-Cultural Management; Business in Japan.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHECHHUS.

1) Hdozcaoaiimecw, kakue cio6a nponyujervl 8 npeoioHCeHUsIX.

1) The first lesson about wo in other countries is to learn the language and by that I
don’t just mean the words people speak.

2) Itis body la , dress, manners, ideas, the things that people do.

3) The way people behave highlights many of the differences we see between cu

4) Some of these differences may be only on the surface — dress, food, hours of wo -
while others may be deeper and take longer to de with.

5) Mostly, it is simply a question of getting used to the differences while getting on with
bu .

6) Some of the di may be an improvement.

7) People are more polite, the se is better, you ask for something to be done and it
happens without having to ask again.

8) However, ot differences can be annoying, like punctuality.

9) If you in_____ people to a party at 7 o’clock your guests will consider it po_____ to
turn up on the dot in Germany, five minutes ea_____ in the American Midwest, an
ho_____early in Japan, 15 mi_____ afterwards in the UK, up to an hour afterwards in
Italy and some time in the ev_____ in Greece.

10) It is simply the accepted thing to do in their own co .

2) BvibepumenpaguibHuIl8apUanm.

1) is spoken in many countries such as Saudi Arabia, Egypt, United Arab Emirates,
Qatar, Morocco, Tunisia, etc.

A. Arab

B. Arabic

C. Arabesque
2)If you were in Amsterdam, what language would you hear?
A. Dutch
B. Deutsch
C. Hollandaise
3)In England, they speak English — but what do they speak in Thailand?

A. Thalian
B. Thai
C. Thailic
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4)Which of the following is NOT correct?
A. Chinese
B. Portuguese
C. Germanese
5)Sergey comes from Russia so his tongue is Russian.
A. father
B. mother
C. brother
6)A siesta is a little sleep in the afternoon, but which language does it come from?
A. Spainish
B. Spanish
C. Spanner
3. CocTaBiieHnE IPE3EHTALIUN CTPAHBI.
5.2. TeMBI cooOIeHN
Ounas popma 0dyuenus:
1. Family Traditions (CeMeliHble TpaJHUIIHH)
2. Institute Life (CtyneHueckasykKu3Hb)
3. The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpC21.)
EnglishasaWorldLanguage (AHrnuiickuii Kak MK yHapOIHBIN SA3BIK) )
English-Speaking Countries (AHTI0-TOBOPAIIAECTPAHBI)
British Economy. The USA Economy (OxonomukaBenukoOpuranun. SxoHoMukaCIIIA)
The Chelyabinsk Region Economy Profile (Oxonomukalensionackoiiodmactm)
AlobInterview. CV (CobecenoBanue mpu npueme Ha paboty. Pe3rome)
Business. Entrepreneurship (busnec. [IpennpuaumaTenscTBO.)
10 Presentation (ITpe3enTanust)
11. Marketing. Advertising (Mapkerunr. Pexnama)
12. CountryCulture (KynbTypHble 0COOEHHOCTH CTPaHBI)
3aounasa popma oodyuenus:
1. About Myself, My Family, Work and Studies (Ocebe, mosicembsi, paboTa, yueba)
2. The Chelyabinsk Region Economy Profile (OxonomukalensOnHckoito0macTm)
3. Presenting a Company (IIpe3enranusxomnanun)
4. Business (bu3Hec)
5.3. Bonpocsl AJs1 cobece10BaHUS
What advantage does the knowledge of a foreign language give you?
What two questions should a young person ask himself before taking a job?
What determines our standard of living?
Is job satisfaction important for you?
What are the main objectives of Russian trade unions?
What are the key industries of the region?
How does education influence the social status of a person?
What is marketing research used for?
How does advertising influence competition?
10 What is the objective of running any business?
11. What necessary qualities should a manager have?
5.4. TembiaAAMCKYCCHIA
1.  What are the advantages of a fine knowledge of a foreign language?

00N oL p
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2. The language of advertising.
3. Social problems of our society.
4. What professions will have good job opportunities in future?
5. How should you conduct yourself during the interview?
6. OCHOBHAA U JOIIOJTHUTEJ/IbHAS YYEBHAS JIMTEPATYPA,
HEOBXOIUMAS AJIA OCBOEHUA JUCHUIIJIMHBI (MOAYJIA)
OcHoBHas1 JUTEpaTypa:
Ne
HassaHue
n/n

1.1 Hanunosa I'.B. Englishinbusinessworld : yue6. / I'.B. [lanunosa, H.B. Magpuna ; OVII BIIO
"ATuCO", YpCIU (punman) OYII BIIO "ATuCO", Kad. uHOCTp. 3. M AETOBBIX
koMmMmyHukamil. - M. : ATuCO, 2014. - 320 c.

1.2 Pozanosa, H.M. EnglishforEconomics : yuebnoe nocobue / H.M. Po3zanosa. - M. : FOuuTn-/ana,
2015. - 503 c. - ISBN 978-5-238-01637-5 ; To xe [Onekrponsli pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=114564

1.3 Munosunos, B.A. HoBblil aHrIHCKUI 1)1 SKOHOMUCTOB : yueOHoe nocodue / B.A. MunoBumos.
- M. ; bepmun : Jlupekr-Memua, 2015. - 617 c. : mn. - ISBN 978-5-4475-4818-6 ; To xe
[DnexTponHsii pecypce]. - URL:http://biblioclub.ru/index.php?page=book&id=42655

*9BC — 3IeKTPOHHO-OMOINOTEYHAS CHCTEMa
JlonmoiHUTEIbHAS JIUTEpaTypa:
Ne
HassaHue

n/n

2.1 [esenéra, C.A. I'pammartuka aHriuiickoro si3eika : yueoHoe nmocobue / C.A. lleenéra. - M. :
IOnutn-/lana, 2015. - 423 c. : tabx., wi. - ISBN 978-5-238-01755-6 ; To ke [DneKTpOHHBIH
pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=114804

2.2 [InsaxoBa, B.A. AHTTUHCKAHN S3BIK 7151 2KOHOMHCTOB : yueOHuk / B.A. Illsxosa, O.H. I'epacuna,
IO0.A. Tepacuna. - M. : N3natenscko-ToproBast koprnopauus «JlamkoB u K°», 2016. - 296 c. :
Tabn. - (YueOHble n3ganus s OakanaBpoB). - bubmuorp. B kH. - ISBN 978-5-394-02222-7 ; To
xe [DnexTponHbId pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=453342

2.3 | Kpasuenko, A.Il. Hemenkuit s3p1k: miis OakanmaBpoB : yueOHoe mocobue / A.Il. KpaBuenko. -
PoctoB-#/]] : ®enukc, 2013. - 416 c. - (Beiciiee oOpa3oBanue). - ISBN 978-5-222-20808-3 ; To
xe [DnexTponHbIi pecypc]. - URL:http://biblioclub.ru/index.php?page=book&id=271498

2.4 | Aarmuiickmii s3pIK : y4de0. mocobwe sl 0akamaBpOB II0 HANpaBICHUAM "'ODKOHOMHUKA' W
"Menemxment" / aBt.-coct. [.B. Jlanunosa, H.B. Maspuna, E.A. bopoBeix u np. ; YpCOU
(pumman) OVII "ATuCQ", Kad. nHoctpanHbix s361K0B. - M. : ATuCO, 2011. - 202 ¢

2.5 | lax-Hazaposa, B.C. Anrmmiickuii mis Bac : yd4e6. mocobue / B.C. Illax-Hazaposa, K.B.
JKypapuaenko. - M. : Beue, 2004. - 656 c.

2.6 | lenoBas mepenucka Ha aHTIUICKOM s3blke : y4yeO. mocobwe / coct. H.B. Maspuna ;
YpCOUATuCO, Kad. unoctp. s13. - Yenabunck, 2007. - 86 c.

2.7 | KomecuukoBa, H.H. Anrnmiickmii s361k anst menemkepoB : EnglishforManagers : ygeOnuk ams
CTYICHTOB 00pa3oBaT. ydpekaeHuil cpen. mpod. obpazosanus / H.H. Komecuukosa, I'.B.
Hanunosa, JI.H. Jlearkuna. - M. : Academia, 2004. - 304 c.

2.8 | Mup tpyana (Worldofwork) : yuebnuk anrn. s3. 1is By3os / H.H. Konecuukosa, I'.B. Jlanunoga,
JI.B. I'apy3oga, JI.H. JleBsatkuna ; ATuCO. - 2-e u3n., mon. u epepad. - M., 2000. - 424 c.

29 bacoa, H.B. Hemenkwuii s35IK 17151 S5KOHOMHCTOB : y4e0. mocodue mis By3os / H.B. bacosa, T.®.
laiiBonenko. - 3-e u3f., ucnp. u goin. - Poctos-na-Hony : ®enukce, 2001. - 384 c.

2.10 | UnocTpanssblii s3b1K.: Pabouas mporpamma gucummunsl / Janunosa [.B.; YpCOUATuCO. -
Yensaouuck, 2014.-23c.

2.11 | NnocTpauHblii s3pIK  (aHIIMACKHUIA): Y4YeOHO-METOAMYECKHE MATEPHANbl JJIs MPAKTHIECKHUX
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| 3aHATHN B camocTosATeNbHOM padoTsl / Jlarmmosa I'.B.; YpCOUATuCO. - Yensibunck, 2014.-15¢. |

7. PECYPChl HHOOPMAIIMOHHO-TEJTEKOMMYHUKAIIMOHHOM CETH
"UHTEPHET", HEOBXO/JUMBIE JJIs1 OCBOEHUA JUCIIUIIJIMHbI

MOAVJIA)

Ne

iy MHTepHeT pecypc (agpec) OnucaHue pecypca

n

1 | www.bbcworldservice.com/learningenglish AyTEHTUYHBIC MaTEPUAITBI 110 U3YICHHIO
AHIJIMMCKOTO S3bIKA B YCIIOBUAX ayJUTOPHOU U
CaMOCTOSTEIIbHON DPaOOTHI

2 | www.onestopenglish.com AyTEeHTUUYHBIE MAaTEPUAJIBI 110 IPAKTUKE
AHTJIMACKOTO SI3BIKA

3 | www.britishcouncil.org/learningenglish Caiit bpurtanckoro CoBera, Opranu3anuu
00pa3oBaTeNbHBIX ¥ HHPOPMAIIMOHHBIX
IIPOCKTOB

4 | www.study-english.info I'pammatraeckuii, JTEKCUYECKUN U
MH()OPMATHUBHBIN MaTepHal s
CaMOCTOSITENIbHOM pabOThl CTYAEHTOB PA3HOTO
YPOBHSI TOATOTOBKH

8. METOANYECKHE YKA3ZAHUA 151 OBYUYAIOIIIUXCSA 11O OCBOEHHIO
AACHOUIIIIMHBI MOAY JIS)

VYuyeOHBIM TUTAHOM JUCHUIUTHHBI «HOCTpaHHBIA S3BIK» MPETYCMOTPEHO MPOBEACHUE
MPAKTUYECKHUX 3aHSATUH, KOHCYIbTAIlU, CAMOCTOSTENbHAS padoTa CTyJCHTA.

Meroanyeckue yKa3aHUs M0 BBINOJTHEHHUIO PAKTHYECKUX 3aHATHH

[IpopaboTka paboueii mporpammsl, yesnss 0co00e BHUMaHUE IIETSAM H 3a/1a4aM CTPYKTYype
U COIEpXaHUIO0 AUCUUIUIMHBL PaboTa ¢ TekcTamu, BBIINOJHEHHUE JIEKCUKO-IpaMMaTHYECKHX
3a/1aHU#, aKTUBU3AIUS JIEKCUKHU, PEUYEBbIC YIPAXHEHUS, COCTaBICHUE JMAJIOTOB, BBITOJIHEHUE
CUTYaTUBHBIX 3aJaHHM, MPOCIYIIMBAHWE ayAMO- 3alMCE M IMPOCMOTP BHUJEO-CIOKETOB IO
3a/1aHHOM TeMe U Jip.Ha mpakTuyeckux 3aHsITUSX KOHTPOIUPYETCS YPOBEHb BOCIPUSTHS, 3HAHUS
U KadyecTBO paboThl CTYAGHTOB C MPOTrPaMMHBIM MaTepualoM, CTENEHb YCBOEHUS
00IIeyTOTPpeONTENFHON U TPO(ECCHOHATBHONW JIEKCUKH, YPOBEHb BIIAJCHUS HEOOXOIUMBIMU
pEYEBBIMU HAaBBIKAMH.

MeTtoanyeckue yKkazaHus 110 OATOTOBKe K 3a4eTy/IK3aMeHy
Pesynbrarhl pabOThI CTYAEHTOB MPOBEPSIOTCS B XOAE TEKYIIEH M IPOMEKYTOUHOM

arTectanuu. PaGodas mporpamma y4eOHON MUCHUIUIMHBI oOecriedeHa ()OHIOM OILEHOYHBIX
CPEACTBIJISA TPOBEIACHUS TEKYLIEro KOHTPOJS MW MPOMEXKYTOUYHOM arTectauuu. Iexyujas
ammecmayus TPOBOAUTCS IO pa3zfesaM Kypca M MMEET LEIbI0 MPOBEPUTH YpPOBEHb BIIAJCHUS
U3y4YEHHBIM MaTepHajiOM WM CTerneHb c(OPMHUPOBAHHOCTU OTIENbHBIX HaBHIKOB. OHa OTpakaeT
paboTy CTYICHTOB Ha MPAKTUYECKUX U TaOOPATOPHBIX 3aHATHSIX. 00BEKTOM KOHTPOJIS SIBISIFOTCS
KOMMYHUKAaTUBHBIE YMEHUS BO BCEX BUAAX PEUYEBOM JEATEIBHOCTH (ayIHpPOBAaHHE, TOBOPEHHUE,
YTEeHUE, MUChMO), OTpaHUUYCHHBIC TEMAaTUKON U MPOOIEeMaTHKONW M3ydaeMbIX pa3aesioB Kypca. B
cllydae, €cClid CTyJIEHT He TMpolen TEeKyIIylo aTTecTalluio, OH He OyaeT AomyleH K
3aueTy/aK3ameny. [lpomedxcymounas ammecmayus TPOBOAUTCS B BHJIE 3adeTa/dK3aMeHa.
OOBEKTOM KOHTPOJISL SBISETCS NOCTHKEHHE CTYIACHTaMH OIPEAEICHHOrO0 YPOBHS BiaJleHUs
WHOSI3BIYHOM KOMMYHUKATHBHOW KOMIIETCHIIMEH M COOTBETCTBYIONIEH OOIIEKYIbTYPHOU
KOMIIETEHIAEN.
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Haubonee oTBETCTBEHHBIM 3TAllOM B OOYYEHHH CTYACHTOB SIBISICTCS dK3aMEHAI[MOHHAS
ceccusi. Ha Hell CTyA€HTHI OTUMTHIBAIOTCS O BBINOJHEHUHM yueOHOW Mporpammbl, 00 ypoBHE U
o0beMe TOJIyYEHHBIX 3HAHWH. DTO TOCYJapCTBEHHAs OTYETHOCTh CTYIAEHTOB 3a TMEPHUOJ
00ydJeHus1, 32 U3ydyeHrue ydeOHON AUCITUIUIMHBI, 32 BECh BY30BCKUH Kypc. [loaTomMy Tak Beamka
X OTBETCTBEHHOCTh 3a YCICIIHYI0 CIady 3K3aMEHAIMOHHOW ceccur. Ha ceccuu CTyIeHTHI
CHAIOT 9K3aMEHBI WJIM 3a4eThl. 3a4€Thl MOTYT MPOBOAUTHCS C TUdHepeHIIMPOBAaHHONW OTMETKOMN
win 0e3 Hee, C 3alUChI0 «3aUTEHO» B 3aU€THOW KHIDKKE. DK3aMEH Kak BhICcIIas (opmMa KOHTPOIIs
3HAHUU CTYJEHTOB OIICHUBAETCA IO MATHOAIBHOM cucTeMe.

3amoroM  yCHmemrHoW  cladM  BCEX  DK3aMEHOB  SIBIISIOTCS  CHCTEMaTHUYECKHE,
T0OpOCOBECTHBIE 3aHATHUS CTyAeHTa. OHAKO 3TO HE MCKII0YAaeT HEOOXOIUMOCTH CHEeUaIbHOM
paboThI Tiepen ceccueil u B mepuona chadd dk3ameHoB. Crenuduueckoil 3amaueil cTyneHTa B
NepUoJ YK3aMEHAIMOHHON CECCHH SIBJISIIOTCS] TOBTOPEHHE, 0000IIEHNE U CUCTEMATH3AIUsI BCETO
MaTepuana, KOTOPBI U3y4eH B TEUCHHE TO/a.

Haunnate moBTOpeHHE PEeKOMEHIyeTCs 3a MeCSL-IoJTopa 10 Hayana ceccuu. Ilpexne
YeM MPUCTYMUTH K HEMY, HEOOXOIUMO YCTAaHOBHUTD, KaKUE yUEOHBIE TUCIUILTUHBI BRIHOCATCS Ha
CECCHIO U, €CJIM BO3MOXKHO, KaJIeHAapHbIE CPOKH KaKJJOTO SK3aMEeHa UJTU 3a4eTa.

VYcTaHOBUB BBIHOCHMBIE Ha CECCHIO IUCIHUIUIMHBIL, HEOOXOOMMO OOECIEUYUTh Ccels
nporpaMMamMu. B 0oCHOBY MOBTOpEHUS TOJKHA OBITH MOJIOKEHA TOJIBKO mporpamma. He criemqyer
MOBTOPATH HU IO OMJIeTaM, HU IO KOHTPOJIBHBIM BompocaM. [loBTopenue no 6uneram Hapyaer
CUCTEMY 3HAHHUW U BEJET K MEXAHWUYECKOMY 3ay4YMBaHMIO, K "HarackuBaHuio". [loBTopeHue no
Pa3IUYHOrO pojia KOHTPOJIbHBIM BOIIPOCaM MPUBOAMT K MPOIycKaM U MpodenaM B 3HAHHUSIX U K
HeopabOTKe MHOT/Ia BEChbMa Ba)XKHBIX Pa3JieIoB IIPOTrPAMMEI.

[ToBTOpEHME - MpolecC MHAUBUAYATbHBIN; KaKIbI CTYIEHT MOBTOPSIET TO, YTO JJI HETO
TPYIHO, HESACHO, 3a0bITO. [lo3TOMY, Mpexae YyeM MPUCTYNUTh K MOBTOPSHHIO, PEKOMEHIYeTCs
CHavaja BHHMMATEIBHO IIOCMOTPETh MPOrpaMMy Kypca, YCTAaHOBHTH HauOojiee TpYyIHBIE,
HaUMEHee YCBOCHHBIE pa3/ieibl U BBIIUCATh UX HA OTACILHOM JIUCTE.

B mpouecce mMoOBTOpeHHs aHAIM3UPYIOTCS M CUCTEMAaTU3UPYIOTCS BCE 3HaHMUS,
HAKOIUICHHBIC MPU U3YYEHHUU MPOrPaMMHOTO MaTepuayia: JaHHbIe y4eOHHKA, 3aMUCH JICKIIHA,
KOHCIEKThI IPOUUTAHHBIX KHUT, 3aMETKH, CIeJTaHHbIE BO BpeMsl KOHCYJIbTALUNA UM CEMUHAPOB,
u ap. Hu B KoeM ciydae Henmb3si OTpaHUYMBATHCS TOJILKO OJHUM KOHCIEKTOM, a TeM Ooliee,
Yy)KUMHU 3anucsiMu. Bceskoro posaa 3amucu M KOHCIEKTHI - BEIIM CYry0O WHAMBHAyallbHBIE,
MOHSITHBIE TOJIBLKO aBTOPY. | OTOBSICH TIO UYKUM 3aIUCSM, JIETKO MOKHO BIIAcTh B OUY€Hb IpyObIe
3a0TyKICHUS.

CaMo MOBTOpEHUE PEKOMEH]IYEeTCSl BECTH M0 TeMaM MPOTpaMMbl U TI0 TJiaBaM y4eOHHUKA.
3akoH4YMB pabOTy Haa TeMou (TJIaBoi), HEOOXOAMMO OTBETHTHh Ha BOMPOCH YUEOHWKA WIIN
BBITIOJTHUTH 33/IaHUS, @ CaMOE JIy4Illee - BOCIIPON3BECTH BECh MaTepHAL.

Koncynpranum, KoTOpble NPOBOIATCS sl CTYJEHTOB B IEPHOJ SK3aMEHAIIMOHHOM
CecCcHH, HEOOXO0IMMO HCIIONIB30BATh JIsl YIITyOJIeHUS 3HAHUH, JIJIS1 BOCTIOIHEHUS ITPOOEIIOB U st
paspelieHrss BCeX  BO3HUKIIMX TpPyAHOCTeH. be3  TimarenbHOro  CaMOCTOATEIHLHOTO
NPOIYyMBIBAHUSI Marepuaiia Oecelaa C KOHCYJIBTaHTOM HEU30€XKHO OyleT HOCUTh «OOIIHil»,
MOBEPXHOCTHBIN XapaKTep U HE MPUHECET HYKHOTO pe3yJibTaTa.

EcTh nenslii ps NpUHIMIIOB («CEKPETOB»), KOTOPHIMU CIEAYET PYKOBOACTBOBATHCS MIPH
MOJFOTOBKE K SK3aMEHaM.

[TepBslii - MOATOTOBETE CBOE pabodee MECTO, Te BCE JIOJDKHO CIIOCOOCTBOBATh yCIeXy: THUIINHA,
pacroyiokeHne yaeOHbIX TOCOOUA, CTPOTUH TTOPSIIOK.

Bropoit - csanpre ymoOHee 3a CTOJ, MOJIOKHTE Tepen COOON YMCThIe JIUCTHI OyMarw,
CIpaBa - TeTpaau U yueOHUKU. BcrmoMHUTE BCe, YTO 3HAeTe MO JaHHOM TeMe, U 3alUIINTE 3TO B
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BUJIE TUTAHA WU TE3MCOB HA YHCTHIX JUCTaxX Oymaru cieBa. [loTom mpoBepbTe MpPaBUIBLHOCT,
MOJIHOTY M TIOCJIE0BAaTEIbHOCTh 3HAHUN MO TeTpaasM U ydueOHuUKaM. Beimummre To, 4yTO He
CyMeJIM BCIIOMHUTb, Ha MPaBOH CTOPOHE JIMCTOB U TaM € 3alHUIIMTE BOMPOCHI, KOTOpPbHIE
clenyeT 3a/1aTh MPEernoAaBaTeNo Ha KOHCyIbTaluu. He ocTaBiisiiTe HU OJHOTO HESICHOTO MECTa B
CBOMX 3HaHMUSIX.

Tpernii - paboTaiiTe Mo cBoemy IIaHy. BiBoeM pexomMeHayeTcss TOTOBUTBCS TOJIBKO TSt
B3aMMOIIPOBEPKHU WJIH KOHCYJBTAIIUH, KOTJAa B 3TOM BO3SHHKAET HEOOXOIUMOCTb.

UYeTBepThlii - MOATOTABINBAsI OTBET 110 JIO00W TeMe, BBIJICIUTE OCHOBHBIE MBICIU B BUJIE
TE3MCOB M MOJ0EpUTE K HUM B Ka4eCTBE JI0KA3aTeIbCTBA IIaBHbIE (PakThl U nudpel. Bamr oTBer
JOJIKEH OBITh KPAaTKUM, COJEP>KaTEIbHBIM, KOHIIEHTPUPOBAHHBIM.

[TaTHIi - TOMUMO TIOBTOPEHHSI TEOPUU HE 3a0yJbTE MOATOTOBHUTH MPAKTUYECKYIO YaCTh,
yTOOBl CBOOOJHO M YMEJO TOKa3aTh HABBIKM PAOOTHI C TEKCTaMH, KapTaMmH, pa3InYHbIMU
MOCOOUSMU, PEIICHUS 3a/1a4 U T.].

[lectoii - ycTaHOBUTE YETKUU PUTM pabOTHI U peXuM JHs. PazymHO uepemyiite Tpya U
OT[IbIX, MTUTAHNUE, HOPMAJILHBIN COH ¥ MPEOBIBAHNE HA CBEKEM BO3IYXE.

CenpbMOH - TOJIKOBO HMCIOJB3YWTE KOHCYJIbTALIMU TpernojaBarens. [Ipuxonure Ha HUX,
NPOAYKTUBHO MOpaboOTaB JioMa U C 3aroTOBJIEHHBIMM KOHKPETHBIMU BOIPOCAMH, a HE MPOCTO
MOCITyIIAaTh, O YeM OyIyT CIpaIlInBaTh ApyTHE.

Bocbmoti - 6oliTech mmaprajiku - OHa BaM HE TPUOaBUT 3HAHUM.

JIeBATHIN - HE NONMYCKAWTE KaK M3JIUIIHEH CaMOYBEPEHHOCTH, TaK U HEIOOLICHKHA CBOUX
CrocOOHOCTEN W 3HaHWMUA. B OCHOBE YBEpEHHOCTHM JeXaT TBepJble 3HaHUA. Haye Moxer
MOJIYYUTHCS TaK, YTO BaM JIOCTAHETCS TOT €IMHCTBEHHBIM BOMPOC, KOTOPHIA Bbl HE TOBTOPUIIH.

JlecsaTeiii - He 3a0bIBaiiTe CBSI3bIBaTh CBOM 3HAHUA IO JIIOOOMY TIPEAMETY C
COBPEMEHHOCTBIO, C )KU3HBIO, C MPOU3BOJICTBOM, C TPAKTUKOM.

OnuHHAIIATRIA - KOTJa Ha dK3aMEHE BbI TOJYYHUTE CBOM OWJIET, CIIOKOMHO CSIIBTE 3a
cToi, obaymaiiTe Bompoc, HaOpocaiiTe IUIaH OTBeTa, MOJOWIUTE K mpubopam, KapTam,
MoJAyManTe, KaK TEOPETUUYECKH OOBSACHHUTH NMpOJeTaHHbIN onbIT. He BoMHYHTECH, €CIM YTO-TO
3a0bLTH.

[Ipy moaroToBke K 3aHATUSAM HEOOXOJMMO e€Ile pa3 MPOBEpUTH ceds Ha MpeaMer
YCBOEHUSI OCHOBHBIX KaTETOPUM U KIIFOYEBBIX ITOHATUN Kypca.

9. TUITIOBBIE KOHTPOJIBHBIE 3AJIAHUSA NJIN UHBIE MATEPUAJIBI,
HEOBXOJUMBIE JIJIsI ONEHKHA 3HAHWI, YMEHUI, HABBIKOB 1 (UJIH)
OIIBITA JEATEJBbHOCTU, XAPAKTEPU3YIOUIUX 3TAIIbI ®OPMUPOBAHUS
KOMITETEHIIAM B ITPOIIECCE OCBOEHMSI OBPA3OBATEJIbHOM
MMPOI'PAMMBbI
Ortan popMupoBaHUS KOMIETEHIIUNA B TIPOIIECCE M3YUEHUS TUCIUTUIMHBI «MHOCTpaHHBIN S3BIK»

XapaKTepU3yeTcs CIEAYIOUIMMH THIIOBBIMUA KOHTPOJIbHBIMH 33JaHUSMU.

TunoBbie KOHTPOJIbHbIE BONMPOCHI ISl MOATOTOBKHU K IK3aMeHY (3a4eTy) NPH NPOBeJeHUHU

NMPOMEKYTOYHOM aTTeCTALUM MO TUCHUIIMHE

9.1. TeMbl yCTHOM peun

1) Family Traditions (CemeiiHbie Tpaguium)

2) Institute Life (CtyneHueckasKu3Hb)

3) The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpC21.)

4) EnglishasaWorldLanguage (AHrIuiicKuii Kak MEXAYHapOAHBIN SA3bIK) )

5) English-Speaking Countries (AHTI0-TOBOPSIIAECTPAHBI)
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6) British Economy. The USA Economy (OxonomukaBenukoopuranuu. DxonomukaCIllA)
7) The Chelyabinsk Region Economy Profile (OxonHomukalensOnHckoito0macTa)
8) Aloblnterview. CV (CobecenoBanue mnpu npueme Ha padboty. Pesrome)
9) Business. Entrepreneurship (busnec. [IpennpuaumaTtenscTBo.)
10) Presentation (ITpe3enTanust)
11) Marketing. Advertising (Mapketusr. Pexiiama)
12) CountryCulture (KynbTypHble 0COOEHHOCTH CTPaHBI)
3aounasa popma odyuenus:
1) About Myself, My Family, Work and Studies (Ocebe, mosicembsi, paboTa, yueba)
2) The Chelyabinsk Region Economy Profile (OxoHomukaYensOnHckoito01acTH)
3) Presenting a Company (IIpe3enranusxomnanun)
4) Business (buznec)
9.2. IIpumepsl TecTOBBIX 3aAaHuil o Teme «Marketing. Advertising»
Bapuanrt 1
1. Boibepume nooxooauiee no CMbICLY C1060:

1. The stores tell the public about what they have at what prices.
a) products b) advertisements c) shops

2.Decisions have to be made about the channels of and delivery.
a) placement b) pricing ¢) distribution

3.Advertising is impersonal, usually paid communication intended to inform, educate, ,
and remind.

a) manage b) persuade ¢) produce
4.Advertisements can be seen in newspapers, magazines, and television every day of the
week.

a)on b) in c) at

5.A brand is a name, term, design, symbol, or other feature that distinguishes products and
services from offerings.

a) efficient b) competitive ¢) customers’
2. Bvibepume nooxooauyro no cmulciy 4acmeo pedu:
1. Market analysts the target market for a particular product.
a) identification b) identify
2. Enterprises in this sector are not very big.
a) working b) worked
3. Factory representatives products to wholesalers and retailers.
a) distribution b) distribute
4. Both the buyer and the seller must be
a) satisfaction b) satisfied
3. Bvioepume nooxo0auiyio no CMulCly 2pammamudecKyro popmy:
1.The department and the marketing department met and discussed the new product.
a)advertising b) advertised ¢) advertise
2. sales volume can be obtained by new markets for existing products
/services.
a) Increased, found b) Increasing, finding ¢) To increase, to find
3.In many cases, advertisements of any kind is called a campaign; usually several
different ads with a common theme make up a campaign.
a)launching b) launch ¢) to launch
4. The value of imported goods in the GDP.
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a) does not include  b) is not included ¢) has included
5. We won’t start discussing this question until the Production Manager

a) will arrive b) won’t arrive c) arrives
4. Boibepume eapuanm, cOOmeemcmeyouiuil pyccKkomy nepesooy.
1. We are (3aunTepecoBaHsbl) in opening a new market in this region.

a) interesting b) interested
2. The first step in (u1aHupoBaHun) business is to define the main aim of business.
a) being planned b) planning

3. (OxonuuB) a college he decided to get higher education.
a) Havingfinishedb) Finished
5. Bvibepume eepHulii eapuanm nepesooa npeodioHceHun:
1.Before leaving, you need to speak to the head of the sales department.

a)lIpexne, yeM Bbl YHIETE, BBl IOJKHBI IOTOBOPUTDH C PYKOBOJIUTENIEM OT/AENA IPOJAXK.
b) IIpexnae, yem yiuTH, BaM HY>KHO ITOTOBOPUTH C PYKOBOJUTEIIEM OT/IEa MPOJAK.

c¢) Korma BeI cobepérech yXoIuTh, 3aiAUTE B OTIEN MPOIAK.

2.Switzerland maintains its reputation promoting the selling of famous Swiss watches all over

the world.

a) MexnayHaponHas cnaBa llIBefinapum nOepKUTCA Ha pemyTalMd 3HAMEHUTBIX

IBEUIIAPCKUX YACOB.

b) LBeliniapust mpoAaaéT CBOU 3HAMEHUTHIE IBEHIIAPCKUE YaChl 110 BCEMY MUpY Oiaronaps

CBOEH peryTaluu.

c) llIBeiinapusa noanepKUBaeT CBOIO PEMYTALMIO, IPOABUIasl 110 BCEMY MHPY INPOJIAKH

3HAMEHUTBIX MIBEUIIAPCKUX YACOB.
3.Payment for the machines delivered will be made in June.
a)MammuHbI, JOCTaBJICHHBIE B HIOHE, OIIJIAUCHEL.
b) Onnara 3a JOCTaBICHHBIC MAIIMHEI BHECCHA B HIOHE.
¢) Omtara 3a mocTaBJIe€HHBIE MAlIMHBI OyIeT TPOU3BEICHA B HIOHE.

Bapmuanr 2
1.Bvioepume nooxoosauiee no CMulCLy C1060 WU C/1060COUemanue:
1.Advertising has developed into a billion-dollar business which many depend.
a) for b) on c) at
2.Pricing refers _____ the process of setting a price for a product, including discounts.
a) at b) to c) by
3.Celebrities are often involved in advertising such as television or print
adverts to advertise specific or general products.
a) events b) companies C) campaigns
4.A market is the set of all actual and potential of a product.
a)buyers b) sellers ¢) retailers
5.Advertising must work with other marketing tools and business elements tobe
a) high b) developed ¢) successful
2. Bvibepume nooxooauyro no cmulciy 4acme pedu:
1. Last week the boss her because of her efficient work.
a) promotion b) promoted
2. Foods, drinks, confectionery and toiletries are called fast moving goods.
a) consumer b) consume
3. Our is very successful.
a) production b) productive
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4. Sony is a major of General Electric.
a) competitor b) compete
3. Bvioepume nooxo0auiyio no CMulCly 2pammamudecKyro opmy:
1.Cutting taxation will help the workers.
a)lower-paying b) lower-paid c) low paying
2.Every aspect of a market , the nature of the product itself, is driven by the needs
of potential consumers.
a)offering, included b) offered, included c¢) offering, including

3. the report for the conference I'm going to speak at.
a)l've finished writing b) I'm finishing writing c) I write

4. The plan of the company is to increase profits by prices at the local market.
a) having reduced b) being reduced c¢) reducing

5. They’ve put a lot of money into into the European market.
a)breaking b) to break ¢) break

4. Bvibepume sapuanm, coomeemcmayrouuil pyccKomy nepesooy.
1. Your offer is quite (uaTepecnoe). We’ll consider it.

a) interesting b) interested
2. (BoimaTtuB) the loan, the firm did not have enough profit left to increase dividends.
a) Having repaid b) Being repaid

3. The visitors (mpu6siBatomue) this afternoon are a Japanese trade delegation.
a) havingcomeb)coming
5. Boibepume eepHulil eapuanm nepesooa npeodioHceHun:
1.After having signed the documents, the owner transferred his real estate to this sports club.
a) [Tocne moxmucanus JOKYMEHTOB Biajiesiel] epeal CBOIO HEIBUKHUMOCTh CIIOPTUBHOMY
KIIyOy.
b) Ilocne moamucanusi TOKYMEHTHI ObUTH MEpPEAaHbl PEaTbHOMY BJIJIETbILy CIIOPTUBHOTO
KiIyOa.
c) Ilocne moamucaHust TOKYMEHTOB CHOPTHUBHBIM Kiy0 mepemén B COOCTBEHHOCTb
BJIQ/IETIBIIA.
2.Having been increased by means of international trade, competition makes domestic firms
raise efficiency of labour.
a) KoHkypeHIMs, YBEIMYMBIINCH C TIOMOINBIO BHEIIHEH TOPTOBJIH, 3acCTaBIsET
OTE€UECTBEHHBIC (DUPMBI TTOBBIIIATH ()PEKTUBHOCTH TPY/Ia.
b) YBenMuuB KOHKYpPEHIIMIO HAa BHEIIHEM PBIHKE,MECTHbIE (UPMBI TOOMINCH OOJbILIEH
s dexTuBHOCTH TPy/IA.
¢) KoHkypeHnusi MecTHBIX ()MPM Ha BHEIIHEM PBIHKE CIIOCOOCTBOBAJIa TOBBIIICHHIO HX
3¢ PeKTUBHOCTH.
3.Money spent on the brain is never spent in vain.
a)/leHbru, He MOTpaYEHHbIC HA PA3BUTHE yMa, OKYIAIOTCS.
b) Jlenbru, noTpayeHHble Ha 00pa30BaHKE, TOTPAYCHBI 3PS5l
c)/lenpru, moTpavyeHHbIE HA 0Opa30BaHKE, OKYIAIOTCS.
Kpurepun OIeHKM W3II0KEHBI B IIKAJE€ OIEHKUA [UIsl TPOBEACHUS MPOMEKYTOUHOU
aTTecTaluy MO TUCIUILIMHE B 11.6.2.
9.3. TunoBbie NpaKTHYeCKHe 3aJaHUA (TeCTbl) OMJIETOB AJISl MPOBEACHUS POMEKYTOTHOM
aTTecTallMy MO JMCUHUIJIMHE
[IpomexxyTouHasi arrecTauuss B BHJIE 3auema/IK3amera TIPOBOAMTCA IO CEMECTpaM.
OOBEKTOM KOHTPOJISL SBISETCS NOCTHKEHHE CTYIACHTaMH OIPEAEICHHOrO0 YPOBHS BiaJleHUs

Crp. 28 u3 37



WHOSI3BIYHOM KOMMYHHUKATHBHOW KOMIIETCHIIMEH M COOTBETCTBYIONIEH OOIIEKYIbTYPHOH
komneTeHnue. ConepikaHue MPOMEKYTOYHON aTTeCTalliid MOXKET BKJIIOYATh B ce0sl: MepeBojl
co cioBapem/0e3 cloBapsi TEKCTOB; Iepenady CoOJEpKaHWs MPOYUTAHHOTO; JIEKCHKO-
rpaMMaTH4YeCKUE KOHTPOJIbHBIE pPAOOThlI; YCTHBIE MOHOJIOTMUYECKHE BBICKA3bIBAaHUS B paMKax
U3Y4eHHOU TemaThku u T.J. OObeM U CTeNmeHb CIOKHOCTH TPEIaraéMoro marepuana
ONPENENAIOTCS MPENOoJaBaTesieM B 3aBUCMMOCTHM OT YPOBHS 3HAHMHM CTYIEHTOB. B kaxaom
ceMecTpe TpeOOBaHMS YCIOXKHSIOTCI — O00beM (TEKCTOB, CTaTeld, MOHOJOTOB H [Ip.)
YBEJIMYMBAETCS, BPEMS Ha ITOATOTOBKY COKPAILIAETCS.

HToroBbiii TeCT MO0 AMCUMUIJIMHE

Bapuanr 1
HaumenoBanmue
Bomnpoc
KOMIIeTeHIIUH
OK-5 Choose the correct variant.
OIIK-9 1. Every day Jane at the office at about nine.
a) arrive b) arrives ¢) is arriving
2. This journey by our sponsors.
a) is organized b) is organize C) organizes
3. The secretary said that she a reservation for me at the hotel.
a) has made b) had made ¢) will make

4.Which of these groups of adjectives is correct?
a) popular, more popular, popularest
b) good, better, best
c) little, less, most little

5.You work hard at your English if you want to pass the exam.
a) must b) can C) may
6.Read the Russian sentence and choose the English corresponding modal
verb.
OHU He cmoenu cOCTaBUTh TOYHBIA SKOHOMUYECKHUN MTPOTHO3.
a) cannot b) might not ¢) could not
7. How does she earn at her new job?
a) many b) much
8. You know the foreign market, ?
a)don'tyou b)isn’tit ¢) do you
9. Many multinational companies usually try local staff.
a) to employ  b) to be employed ¢) employ

10. Choose the correct English translation.
OHn OBI X0T€J, YTOOBI BONIPOC OBLT PEIIEH CETOTHS.
a) He would like the matter to settle.
b) He’d like the matter to be settled today.
C) He likes the matter to be settled today.
11. Look at the figures the development of our firm.
a) illustrating b) illustrated
12. Find the correct translation
Governments take special measures restrictingforeign imports to protect
domestic producers.
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a) IIpaButenbcrBa IIPUHAMAIOT CIIEI[UAJIBHBIE MEPBI o
PECTPYKTYPUPOBAHUIO HMHOCTPAHHOTO MMIIOpTAa JUISl  3alUTHI
MCECTHBIX HpOH3BO,Z[HTGJIGﬁ.

b) UTOOBI 3aIMTUTH OTEUECTBEHHBIX MPOU3BOIUTEIICH, TPABUTEIHCTBA
IIPUHUMAIOT CIIELUaIbHBIE MEPBI, OrPAHUYMBAIOLINE NHOCTPAHHBIN

UMIIOPT.

c) [IlpaBuTenbcTBa NMPUHSUIM CHELUAJIBHBIE MEPBI, OTPAHUUYUBAIOLINE
MHOCTPAaHHBIN UMIIOPT, YTOOBI 3alUTUTh MECTHBIX
IIPOU3BOJUTENIEH.

13. I would be grateful if you could send me a new program.
a) S Oymy mpusHarenbHa, ecid Obl BBl MpHCIATd MHE HOBYIO
porpamMmy.
b)  Ecnu Obl MOTIIM IpUCIIATh HOBYIO IIPOrpamMmMmy, s Ob1a OBl paja.
c) S Oblma Obl MpU3HATENbHA, €CJIM Obl BBl MOIJIM TIPHUCIIATh MHE
HOBYIO IIPOTPAMMY.

14. The history of the trade union dates back to 1825.
a) movement b) moves ¢) moving

15. Everything depends their signing the contract in time.
a) with b) on c) at

16.Choose the suitable reply

Guest: “I want to speak to the manager!”

Receptionist: “ ”
a)  She is not available at the moment. Can I help you?
b)  She is busy now.
¢) Youcan’tdo so!

17. In the region there are great opportunities to the tourism
business.
a) import b) develop  c¢) export

18. Our is ‘Never stop at what has been achieved”.
a) label b) brand ¢) motto

19.Choose the products of metallurgy industry
a) coal, oil, natural gas, nuclear power, petroleum, etc
b) wheat, oats, corn, beef, pork, chickens, sheep, etc
c) steel, ferrous/non-ferrous metals, alloys, etc.

20. What is the financial center of New-York?

a) Broadway b) Fifth Avenue ¢) Wall Street
Bapuant 2
HaumenoBaHn
ue Bomnpoc
KOMMETEeHIIHN
OK-5 Choose the correct variant.
OIIK-9 1. A foreign delegation to Chelyabinsk to have talks.
a) were invited b) was invited  ¢) is inviting
2. Great Britain the euro currency yet.
a) adopted b) has not adopted c¢) will not adopt
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3. The General Manager said that their company cars.
a) sold b) sells c) sell

4.Which of these groups of adjectives is correct?
a) important, importanter, most important
b) good, gooder, best
c) great, greater, greatest

5. We go to the bank today. We haven’t got any money.
a) must b) mustn’t ¢) had to

6. Read the Russian sentence and choose the English corresponding modal
verb

OOnacte  Mmooicem  pa3BUBaTh  TYPUCTHYECKHWE  YCIOyrd,  oOyamas
ONaronpUATHBIMU PUPOTHO-KIUMATHISCKUMU YCIIOBUSMH.

a) can b) must ¢) could

7. How countries have you visited?
a) many b) much

8. You haven't been to Brazil, ?
a) haven’t you b) have you ¢) do you

9. Our main task is the right service for our customers.
a) to provide b) provide ¢) to be provided

10.Choose the correct English translation.

dupMma XoTena, 9TOO0BI MBI PA3MECTHIIN y HUX 3aKa3.
a) The firm wanted us to place the order with them.
b) The firm wants us to place the order with them.
¢) The firm wanted the order to place with them.

11. Read carefully the details in the document.
a) writing b) written

12.Having designed the Internet site, the company is sure to achieve good
results in promoting its goods.
a) Co3naB MHTepHET-CaliT, KOMIIAaHUSI HaBEPHSKA JOCTUTHET XOPOUIUX
PE3yNbTAaTOB B MPOJIBHIKEHUU CBOMX TOBAPOB.
b) CozpaB MHTepHeT-caT Uil pEKIaMUpPOBAaHUS CBOMX TOBApOB,
KOMITaHUS JOCTHUTJIa XOPOILIUX PE3yJIbTaTOB.
c) Ha cBoém HHrepHeT-caiiTe KOMIIaHUS COOOLIMIA O XOPOIIUX
pe3ynbTaTax B peKJIaMHpPOBAaHUHU CBOUX TOBAPOB.

13. If they guaranteed success I would join them.
a) Eciu Ob1 OHM rapaHTHPOBAIH YCIIEX, 1 K HUM IIPHCOEIUHIOCH.
b) Ecau oHHM rapaHTHpPYIOT ycHeX, s K HUM MPUCOEIUHIOCH.
c) 51 Obl K HUM NIPHCOETMHUIICS, €CIIH OBl OHU TapaHTHPOBAIN YCIIEX.

14.The article deals with the problems of our country economic

a) policy b) politics ¢) politician

15. I am looking forward meeting my friends.
a) in b) to c) at

16.Choose the suitable reply
Employee: “ 7

Director: “Sorry, I am too busy on Tuesday.”
a) Can we have a meeting on Tuesday?
b) Are we very busy on Tuesday?
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¢) Tuesday is a very good day for work, isn’t it?

17. The government must support the development of small
a) capital b) business  c¢) production

18. The company focuses its activities and products on consumer
a) demands b) supplies  c) offers

19. Choose the products offuel and energy sector
a) coal, oil, natural gas, nuclear power, petroleum, etc
b) wheat, oats, corn, beef, pork, chickens, sheep, etc.
¢) trade, transport and storage, communication, hotels, etc

20. What is the capital of the USA?
a) New-York b) Washington D.C. c) Chicago

9.4. Jxk3aMeHAIlMOHHbIE MaTEePHUAJIbI
Cooeporcanue rxk3amena (2 cemecmp)
Ounas dhopma 0byuenus
1. YreHne ¥ NUCBMEHHBIM IEPEBOJ CO CIOBAPEM TEKCTAa B paMKax H3YYEHHOM TEMaTHKU
o6bemoM 1.000 meuaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 30 MUHYT).
2. JlekCHKO-TpaMMaTH4eCKOEe 3a/laHue.
3. Mononoruueckoe coobmenne odobemoM 15-20 mnpeanoxeHuid B paMKax H3Y4CHHOUH
TEMAaTHUKH (BpeMs Ha TIOATOTOBKY — 15 MHUHYT).
Temamuka MOHONO2UYECKUX COOOUEHUU:
1) Moit uncturyt. ATuCO.
2) Dxonomuka BenukoOpuranum.
3) DOxonommka CIIA.
4) Dxonomuka YensOMHCKON 001aCcTH.
5) Bri6op npodeccun. Pestome. CobecenoBanue.
OO0pa3upl 3K3aMeHANMOHHBIX MaTepHaIoB (2 ceMecTp)
Oo0pa3zen TekcTa 1JIM NepeBoia CO CJ0BapeM
BRITS' TOP TIPS
Tim Eggar, Chairman, Russo-British Chamber of Commerce
The natural resource sector remains the No. 1 attraction internationally, but I think that
the whole of the retail sector and consumer products are attractive. Russia remains a very fast-
growing consumer economy, which is very quick to adapt to new consumer strategic trends.
There are a lot of British companies already in the area and I would expect many more to come
in.You can get in relatively low-cost, learn about the market and you can expand. Companies
who have done that have done very well.
Andrew Cranston, Senior partner,Russia & CIS KPMG
I think there are opportunities across all the sectors but the less credit-intensive sectors
are best because of the problem with credit right now... In all the consumer market sectors we
are seeing a huge foreign presence and they're doing very well there. I think there is huge
potential in financial services.
Andrei Goltsblat, Managing partner, Goltsblat BLP
I think the crisis is over. Consumer confidence is returning to Russia faster than anywhere
else in the world because Russians like to spend.
Demand in retail is going to be huge and infrastructure, logistics and transportation are
very underdeveloped, so that is also a big opportunity.

(EdBentley, MoscowNews)
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Oo0pa3zen MHAUBUAYAJIBHOIO JIEKCHKO-TPAMMATH4YECKOT0 3aaHus (2-i BOMpoc)
1.Ilepeseoume 2nazononuyro gpopmy é ckookax.
She told me the summer session (0yaet) very difficult.
2. Ilepesedume c pyccko2o Ha GH2AUICKUIL:
Ha kakux si3pikax roBopsat B Kanazne?
3. Aaiimeomeemuyropeniuxy:
- Excuse me, do you know where the nearest bank is?

- ... you (to see) this film?
- Yes, I (to buy) the DVD last week.
5. Bcmaeébme nponyuiennsle cioéa (cmompume CRUCOK OO 4epmoit).
The United Kingdom needs .... from other countries for several reasons. Some ........

occur in the United Kingdom. The country does not have the right ....... to grow certain
products. For instance it would be difficult to grow oranges here and it is ...... to buy them
from countries such as Spain. Some ..... would be too expensive to produce; for example, the
United Kingdom no longer produces motorcycles because it is cheaper for ...... to produce

them.

to buy, raw materials, climate, easier, goods, Japan

IIpumepHBIe BONPOCHI 110 TeMe YCTHOM pe4un

The Chelyabinsk Region Economy Profile

Where are you from?
Where is Chelyabinsk situated?
When was it founded?
What is the population of the Chelyabinsk region?
What do you know about Chelyabinsk in the years of the Great Patriotic War?

Al

enterprises.

What are the key industries of the Chelyabinsk region? Name the most important

7. What part of the capital and manpower is concentrated in metallurgy and machine

building?
8. What mineral resources is the region rich in?
9. Does the region have elements of investment potential?
10. What products does the region import / export?
11. Is small business developed in the region?

12. What well-known entrepreneurs do you know? What fields (trade, production, service)

do they work in?
13. What do you know about economic links of the city with other countries?
14. Are there any social problems in the region?

3aounas popma obyuenus (2 cemecmp, 3K3aMeH)

1. YreHue M NUCbMEHHBIA NEPEBOJ CO CIOBAPEM TEKCTAa B paMKax HM3yYEHHOM TEMAaTHUKU

o6bemoM 1.000 meyaTHBIX 3HAKOB (BpeMs Ha MTOATOTOBKY — 45 MUHYT).

2. Mononoruyeckoe coobuienne oobemom 15-20 npeanoxeHuit mo yCTHOH Teme «OKOHOMHUKA

POIHOTO peruoHa» (BpeMs Ha MOATrOTOBKY — 15 MuHyT). becena ¢ mpenomaBareneM.
Oo0pa3en Texkcra AJ1s NepeBoa €O CI0BapeM
SAMSUNG
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On March 1, 1938 ByungChull Lee started his business in Taegu, Korea. Mr. Lee exported
products to the neighboring regions; he used to sell dried Korean fish, vegetables, and fruit to
Manchuria and Beijing. Nobody realized that time that Samsung-- meaning "three
stars"inKorean would become a modern global corporation.

Today Samsung occupies a leading placeon the market ofinformation and digital
technology. It has trade representatives in 46 countries of the world: France, Great Britain,
Germany, the USA, and Russia; it has branches in the USA, Portugal, Mexico, China, Thailand;
its exploratory laboratories are in the USA, Russia and Japan. There are more than 200 offices
that employ 65 000 people. Nowadays Samsung specializes in the production of plasma panels,
liquid-crystal television sets, mobile telephones, Web-telephones, computers, printers, monitors,
hard disks, modules to memories, video cameras, DVD-players, DVD-VRC-players,
refrigerators, conditioners, vacuum cleaners and other electronics.

The digital age has brought a lot of new opportunities and changes to global business. The
Samsung Group has responded to these changes and it is currently upgrading its business
structure, management policy and corporate culturetomeet the global standards. Samsung
Electronics invests US$ 1.7 billion in Research and Development annually.

(Abridged from www.samsung.com)
Cooeporcanue rxk3amena (4 cemecmp)

Ounasn popma obyuenus
1. UreHume W NUCHMEHHBIA IEPEBOJ CO CJIOBApEM TeKCTa MPO(ecCHOHATLHOW TEMaTUKH
o6bemoM 1.200 meyaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 60 MUHYT).
2. UreHue TeKCTa COUUOKYIbTYpHOU TeMaTHkH 00beMoM 1.000 medaTHBIX 3HAKOB 0e3 cioBaps
U Tiepeiaya ero coiepKanus (BpeMsi Ha MOATOTOBKY — 15 MUHYT).
3. MoHonoruueckoe coobmeHne oOvemoM 15-20 mnpeanoxkeHWid B paMKax H3y4eHHOU
TEMaTHUKH (BpeMs Ha MOAroTOBKY — 15 MunyT). becena ¢ mpenogasarenem.
Temamuka MOHONO2UYECKUX COOOWEHUU
1) Mapkerunr. Pexiama.
2) busnec. IIpennpuHUMaTeNnbCTBO.
3) Ilpe3eHTanust KOMOAHUH/TIPOIYKTA.
4) KynbpTypHble 0COOCHHOCTH CTPAHBI.
O0pa3ubl IK3aMeHAIIMOHHBIX MaTepuaJsioB (4 cemecTp)
Oo0pa3sen Tekcra 115 nepesoaa co cjaosapem (1 Bonpoc)
How to write a convincing business plan
So you‘ve got the brilliant idea, you’ve researched your market and you are convinced your
business will be a winner. You have a business plan to write.

There are four main reasons for writing a business plan: to provide information about
your business and your intentions; to persuade a third party to provide resources or assistance; to
develop your strategic thinking so you are clear about what you are trying to achieve and how
you are going to achieve it; and to set financial targets so you can control costs. To get an idea of
what it should look like, check Business Link's website www.businesslink.org or read business-
plan outlines provided by high-street banks.

So where do you start? You should aim for 12 pages of clear, concise information. Keep
it simple — you can include additional details in an appendix. Quantify as much as you can — your
business plan is likely to be read by people used to dealing with figures.

A business plan should be regarded as a work in progress that will change as new
opportunities open up. In other words, be flexible.
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Finally, remember that writing a convincing business plan will make you more confident
about what you are trying to achieve, and that will rub offon other people. A plan will help you
identify obstacles so you can think about how to turn those obstacles into opportunities.

high-street banks — kpynnviebanxu

rub off on — enuamoHa ...

Oopa3zen Tekcra 1J4 nepesoaa 0e3 cjaoBaps (2 Bonpoc)
European Stereotypes
German stereotypes

Efficient and disciplined? Germans are hardworking, efficient and disciplined. Hard
work, efficiency and discipline maybe typical German characteristics but efficiency is not really
a Berlin thing. Most Germans view Berliners as the Latin Americans of Germany. Maybe
Berliners are just not typical Germans. Can you stereotype a country if its capital is not typical?

No sense of humour? This cliché is harder to understand: that Germans are stiff and
humourless. It’s all relative. Seemingly, Germans don’t think it is a laughing matter when it
comes to their politicians
Italian stereotypes

Does anyone pay tax? It is not true that no one in Italy pays taxes. Employees and
pensioners pay them up to the last cent. Not out of a sense of civic duty, but because of a lack of
alternatives. We have been a country only for a century and a half. For 2,000 years, we have
bowed down before dozens of invaders, obviously in a constant attempt to cheat them.

Are we all individualists? Actually, we can work in a team when there is an emergency.
Ordinary administrative work bores us.

IIprMepHBIEBONPOCHINOTEMEYCTHOpeYH
Marketing
1. What is marketing and what is its place in business?
2. What is the origin of the term "marketing"?
3. Whatis the purpose of marketing?
4. What are the four principle elements of marketing?
5. What pricing options may a company take?
6. What is the common channel of distribution?
7. What is marketing research used for?
8. What is the goal of marketing research?
9. What does marketing research involve?
10. Why is forecasting so important in business?
11.How do changes in production affect living standards?
12. What are the ways of improving profits?
13. Do you think all the ways of increasing profits are equally effective?
14. What skills are of the most use for a specialist in marketing?
15. Would you like to work in a marketing department of a big enterprise?

3aounas popma 0byuenus

1. UTeHne 1 NMCbMEHHBIN TIEPEBO/] CO CIIOBAPEM TEKCTa MPO(PECCHOHATBHON TEMaTHKH 00bEMOM
1.000 meyaTHBIX 3HAKOB (BpEMs Ha MOATOTOBKY — 45 MUHYT).

2. UteHHe TEKCTa COLMOKYIbTYpHOU TeMaTuku o0beMoM 800 medaTHbIX 3HAKOB Oe3 cloBaps U
nepeaayda ero cojepKanus (BpeMs Ha MOATOTOBKY — 15 MUHYT).

3. Mononoruueckoe cooOmienne odvemom 10-15 mpemyoskeHHt Mo ycTHOM Teme (BpeMsi Ha
MOAroToBKY — 15 MunyT). becena ¢ mpenoaasarenem.
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Temamuka MOHONO2UYECKUX COOOWEHUU
1) O cebe. Cemps. Pabota. Yueba
2) DKOHOMMKA POJHOIO PErMOHA
3) Ilpe3eHTanusi KOMIaHUU
Oo0pa3sen Tekcra 115 nepesoaa co cjaosapem (1 Bonpoc)
Small Firms. Advantages
Small firms actually have advantages over large firms in many cases. One advantage of small
firms is that they often grow into large firms. Many of today's small firms will become giants in
tomorrow's business world.
Some of the situations in which small firms have distinct advantages are the following:

1. When new products or ideas are being tried. Small firms have much flexibility.
Decisions can be made and implemented quickly.

2. When the personal attention of the owner is essential to daily operations.

3. Where personal services, either professional or skilled, are dominant. Examples of this
include beauty parlors, real estate offices, interior-decorating firms, TV repair shops. Medical
and dental services are also usually rendered by small firms.

4. When the market for the product or service is mainly local.

5. When the industry is characterized by wide variations in demand or in styles. The small,
flexible firm usually can adjust to the necessary variations of specialized products more easily.

6. When close rapport with personnel is essential. Small firm owners usually have the
advantage of being close to employees. They know problems from daily conversations and can
adjust employment to a person's abilities better because of this close association.

Oo0pa3zen Tekcra 1J14 nepeoaa 0e3 cjaoBaps (2 Bonpoc)

Tourists in Moscow
Moscow plans to triple the number of foreign tourists to 10 million by 2020, the head of the
city's tourism committee said last week.

The tourism committee earlier announced that the number of tourists visiting the capital
had fallen by 15 per cent this year. The head of tourism said that the city tries to minimise the
economic downturn's effect on tourism. “The committee conducted a worldwide advertising
campaign with the aim of maintaining our position on the world tourism market."

Work to improve Moscow's image has not stopped even during the crisis. "We advertise
on CNN, BBC, on the large television station National Geographic," he said. "We take part in
almost two-dozen large tourism exhibitions, including London, Madrid, Milan, Frankfurt and
others.

Moscow is an active and developing city and it is interesting to work on developing its
image. We have to talk and talk about ourselves constantly. The mayor's office of Paris spends
70 million euros a year on tourism development. We also have to constantly remind people
about ourselves, fight for our place in the information sphere. Our plan is to have a flow of 10
million foreign tourists by 2020, and that's not including Russian tourists. "

(NathanToohey, MoscowNews)

10. METOAUYECKHUE MATEPHUAJIbBI, ONPEAEJIAIOIIUE ITPOLHENLYPHI

OLIEHUBAHMSA 3HAHUM, YMEHWUM, HABBIKOB 1 (WJIN) ONIBITA
JAEATEJBHOCTU, XAPAKTEPU3YIOIIUX 3TAIIBI ®OPMUPOBAHUSA
KOMIIETEHIIUM.
dopma OuJiera 1J1si NPOBeIeHUs MPOMEKYTOYHOM aTTeCTAIMU M0 TMCIUTIINHE

VPAJIbCKUI COITUAJIBHO-SKOHOMUYECKHI MTHCTUTYT (dumuan)
OBPA3OBATEJIBHOI'O YUPEXIEHMA [TPODPCOIO30B
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BBICIHEI'O OBPA3OBAHU A .
«AKAJIEMUA TPY JA 1 COUNMAJIBHBIX OTHOIIEHW »
ConnanbHO-3KOHOMUYECKHH (PaKyIbTeT
Hanpasnenue noocomosxu: 38.03.03 Ynpasnenue nepconanom
Ounas ghopma odyuenus, Il kypc
Jucyunauna: « nocmpanHolii A3bIK»
JK3aMeHANNOHHBINOWIIET ...

1. Read and translate text Ne____ with a dictionary in writing.
2. Read and translate text Ne____ without a dictionary and retell it.
3. Speakontopic Ne .

3aB. kadeapoii (U.B. Cadponosa)

YPAJIbCKHI COLIMATIBHO-OSKOHOMHWYECKHWII UHCTUTYT (punman)
OBPA30OBATEJIbBHOTI'O YUPEXJAEHU S [TPODCOIO30B
BBICIHEI'O OBPA3OBAHU A .
«AKAJIEMUSA TPYJA 1 COUUAJIBHBIX OTHOIIEHW »
ConnanbHO-3KOHOMUYECKHH (PaKyIbTeT
Hanpasnenue noocomosxu: 38.03.03 Ynpasnenue nepconanom
3aounasn ¢hopma obyuenus, Il kypc
Jucyunauna: «HnocmpanHolii A3bIK»

IK3aMEHALUOHHBIONIIET ...

1. Read and translate text No____ with a dictionary in writing.
2. Read and translate text Ne___ without a dictionary and retell it.
3. Speakontopic Ne .

3aB. kadeapoii (U.B. Cadponosa)
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